ESTABLISHED  1878' 

FROM  1878  — THE  CANNED  FOODS  AUTHORITY— 1936 

Entered  as  second  class  matter  at  the  Post  Office  at  Baltimore,  Md.,  under  Act  of  March  S,  1879 


Vol.  59 


Published  at  BALTIMORE  (every)  MONDAY,  AUGUST  17,  1936 


No.  2 


each  sample 


itucHWS  • 

^  ^  \bove  aW,  .  bundreds  «£ 

So  ,..,.ators  terms 


rhPtttRS  •  a. 

";„noi.u.cann.«. 

^eWassiandarj  ^  ^  P  ft 


-•UlCA®*  „«W  -EOBK 
«K  aVBNW®  •  w® 

^,0 


THE  CANNING  TRADE 


August  17, 1936 


Hamachek  Pea  HuHins  Equipment 


entire  organization  specializes  in  the  manufacture 
and  service  of  Green  Pea  and  Lima  Bean  Hulling 
Machinery,  We  do  not  make  any  machinery  for  inside 
of  a  canning  plant  to  divide  our  efforts. 

Our  line  of  Pea  Hulling  Machinery  is  complete  and 
includes  Viners,  Viner  Feeders,  Viner  Power  Units,  En¬ 
silage  Distributors,  Steel  Viner  Sheds,  and  Galvanized 
Field  Boxes  for  shelled  peas. 

May  we  help  you  improve  your  pea  or  limahean  pack  - 
and  your  profits? 


FRANK  HAMACHEK  MACHINE  COMPANY 


Kewaunee/  Wisconsin 


Established  1880 


Incorporated  1924 


AYARS  Latest  Model 

ISew  Perfection 

PEA  &  BEAN 
FILLER 

Only  Filler  on  market  with  slowly  revol¬ 
ving  Hopper. 

Hopper  revolves  slowly  in  opposite  direc¬ 
tion  from  the  way  filling  pockets  revolve 
assuring  absolute  uniform  fill. 

No-Can-No-Fill  attachment  that  works 
perfectly. 

Fills  all  grades,  even  small  sticky  peas 
without  any  variation  in  the  fill. 

Large  Brine  Tank  Assures  hot  brine  at 
all  times. 


REVOLV/NC  HOPPER- 


PEA  ADJUSTMENT 


W  UQU/O 
ADJUSTMEAfT 


STEAM 

COIL 


CLUTCH  lever 


CHANGE  GRADE 
LEVER 


FOR  FILLING 
PEAS,  BAKED  BEANS, 
LIMA  BEANS,  RED 
KIDNEY  BEANS,  WHOLE 
GRAIN  CORN,  HOMINY, 
DICED  BEETS,  DICED 
CARROTS,  Etc. 


AYARS  MACHINE  COMPANY,  Salem,  New  Jersey 
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HEZP  RETAILERS  SELL 


I  Tgmnii 


I"  tU'J 
Mh  iirtl 
uiiitnl 


SAN  FRANCISCO 


NEW  YORK 


^  ^  If  every  retailer  knew  how  to  build 

sales-making  displays  of  your  products— and  did  so— your  sales 
would  leap  ahead  tremendously.  It  is  to  your  advantage,  then,  to 
tell  them  how  —  all  of  them.  Urge  your  wholesalers  to  have 
their  men  distribute  these  display  folders  direct  to  retailers. 

Putting  a  copy  of  this  helpful  folder  into  every  third  or  fourth 
case  you  ship  for  the  next  few  weeks  will  get  it  into  the  hands 
of  the  retailers  quickly,  and  right  when  they  are  opening  the 
cases.  Shows  them  where  to  put  your  Canned  Foods — on  dis¬ 
play,  not  under  the  counter. 

The  blank  back  page  leaves  space  for  your  sales  message,  or 
your  wholesaler’s.  Write  Continental  today  for  as  many  folders 
as  you  will  use. 
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THE  CANNING  TRADE 

Established  1878 

The  Journal  of  the  CANNING  and  Allied  Industries 


EDITORIALS 


Back  to  the  code — As  this  is  being  written  the 
Trade  Practice  Committee  of  the  National  Can- 
ners  Association  is  meeting  in  Washington  to  de¬ 
vise  plans  by  which  this  industry  can  comply  with  the 
Robinson-Patman  Law,  such  plans  to  be  submitted  to 
the  Federal  Trade  Commission  for  approval,  as  agreed 
upon  at  the  meeting  in  Chicago,  July  17th.  They  used 
to  call  such  documents  “Codes  of  Ethics”,  but  they 
were  so  flaunted  by  even  the  men  who  signed  the  origi¬ 
nal  documents  that  they  soon  were  in  disfavor.  And 
then  came  N.R.A.  and  these  fair  trading  rules  were 
called  “Codes”.  All  industries  had  to  promulgate  such, 
and  the  building  of  them  helped  all  industry  tremen¬ 
dously  and  brought  about  greatly  improved  feelings 
between  competitors  in  the  same  lines.  Why?  Be¬ 
cause  few  men  knew  the  extent  to  which  crooked  deal¬ 
ings  had  gone,  and  the  vast  majority  was  more  than 
willing  to  put  stops  to  such  practices,  and  to  play  fair. 
But  the  “destestable  fringe”,  representing  10  per  cent 
to  20  per  cent  in  each  industry,  and  because  of  whom 
it  was  necessary  to  form  Codes,  did  not  want  Codes, 
and  all  members  found  that  under  the  set-up,  after 
asking  the  Government  to  police  the  Codes,  compliance 
was  obligatory,  and  that  they  could  not  dodge  and 
squirm  out  of  it,  as  they  had  been  able  to  do  under  the 
“gentleman’s  agreements”  of  old.  As  they  lived  by 
their  wits  their  occupation  was  gone  under  Codes  of 
the  NRA,  and  so  the  Codes  were  said  to  have  been 
killed.  But  they  were  not,  only  the  Government  was 
enjoined  from  acting  as  umpire  between  the  States,  to 
make  the  compliance  nation-wide,  under  the  claim  that 
such  work  by  the  Government  was  unconstitutional. 
History  will  disclose  the  travesty  of  this,  but  now  suf¬ 
fice  it  to  say,  that  in  the  grocery  industry,  at  least,  each 
branch  of  that  industry  must  set  up  a  set  of  working 
rules,  and  it  is  to  be  presumed  that  they  will  be  fair- 
trading  rules,  as  was  the  purpose  of  the  NRA  Codes. 
We  presume  the  Federal  Trade  Commission  has  agreed 
to  examine  and  pass  upon  such  rules,  and  we  know 
that  it  has  the  job  of  enforcing  the  Robinson-Patman 
Law.  And  the  hint  is  that  such  enforcement  will  be 
solely  on  inter-State  transactions,  i.  e.,  only  where  the 
goods  in  question  have  crossed  State  lines,  the  infer¬ 
ence  being  that  wholly  within  a  State  all  the  dark  and 
shady  tricks  may  continue  to  be  played,  ad.  lib. — the 
Robinson-Patman  Law  null  and  void.  If  that  makes 
sense,  then  ’tis  folly  to  be  wise ;  but  let  no  man  say  that 
our  great  Constitution  ever  set  up  any  such  nonsense. 


In  pursuit  of  this  necessity  the  Trade  Practice  Com¬ 
mittee  is  working  upon  a  set  of  rules  for  our  industry 
and  the  Association  has  turned  to  the  best  posted  man 
in  the  business  for  its  chairman,  Mr.  Ralph  0.  Dulany, 
late  chairman  of  the  Canners’  Code  Committee,  and 
which  committee  has  the  great  distinction  of  having 
secured  82  per  cent  compliance  by  canners  with  the 
NRA  Canners’  Code.  The  canners  wanted  their  Code, 
but  other  industries  did  not  want  theirs,  the  percent¬ 
age  of  compliance  being  the  yardstick  with  which  we 
gauge  that  fact.  Actions  speak  louder  than  words,  and 
particularly  when  the  words  are  being  hurled  about  by 
designing  and  paid  propagandists  or  politicians. 

The  personnel  of  the  committee  contains  a  number 
of  former  members  of  our  Code  Committee,  as  you  will 
note :  E.  E.  Chase,  San  Jose,  Calif. ;  Walter  L.  Graefe, 
Griffin,  Ga. ;  F.  A.  Harding,  Watertown,  Mass. ;  H.  F. 
Krimendahl,  Celina,  Ohio;  C.  C.  Lindsey,  Highland 
City,  Fla. ;  Porter  S.  Lucas,  Crane,  Mo. ;  Harry  E.  Mac- 
Conaughey,  San  Francisco;  H.  K.  Mayer,  Brighton, 
Colo.;  W.  A.  Miskimen,  Indianapolis;  R.  C.  Paulus, 
New  York  City;  George  E.  Sanders,  Fayetteville,  Ark. ; 
A.  F.  Schroder,  Winneconne,  Wis. ;  F.  A.  Stare,  Colum¬ 
bus,  Wis. ;  E.  F.  Thorne,  Geneva,  N.  Y. ;  E.  F.  Trego, 
Hoopeston,  Ill.;  C.  M.  Walters,  Chicago,  and  H.  A. 
White,  San  Francisco. 

The  Federal  Trade  Commission  has  been  through 
the  legislative  mill  so  we  presume  there  will  be  no  bril¬ 
liant  legal  lights  running  to  the  Supreme  Court  to  have 
its  power  curtailed.  If  the  blessings  so  devoutly  wished 
for  can  be  obtained  under  this  Government  arm,  where 
they  were  denied  under  the  other,  the  result  will  be 
the  same.  Bear  in  mind,  though,  the  F.  T.  C.  has 
power  for  very  much  more  severe  punishment  than 
had  the  old  Codes. 

*  *  * 

There  is  heard  complaint  that  the  Government  is  in¬ 
tervening  in  the  conduct  of  private  business.  It  seems 
to  us  that  that  is  the  very  essence  of  a  Government  of 
our  kind ;  certainly  every  law.  State  or  otherwise,  does 
that  to  someone  or  more.  If  the  Government  did  not 
move  to  keep  the  stream  of  business  clean  and  free 
from  pollution,  who  would?  Times  without  number, 
when  the  Food  and  Drug  law  was  under  debate,  we 
said  that  an  industry  should  clean  its  own  house,  and 
police  its  members.  But  now  we  all  know  that  is  non- 
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sense ;  that  it  is  endeavors  of  that  kind  which  give  the 
crooks  and  chiselers  their  golden  opportunity,  and  who 
is  to  handle  them  ? 

Good  laws  never  hamper,  hinder  or  bother  honest 
men,  but  they  are  made  to  restrain,  if  not  eliminate, 
the  dishonest  and  tricky.  Do  you  object  to  that? 

♦  ♦  ♦ 

It  is  pleasant  and  invigorating  to  note  the  popular 
uprising  against  the  present  burdensome  political  ex¬ 
pense.  If  political  undertakings  were  pared  down  to 
a  businesslike  set-up  (and  by  no  means  niggardly) 
our  political  bill  could  easily  be  cut  in  half,  and  with¬ 
out  sacrifice  to  any  needed  function.  “Teddy”  Roose¬ 
velt  tried  to  do  that  and  was  blocked  by  his  political 
organization,  and  so  has  been  every  candidate  ap¬ 
pointed  by  a  party,  and  always  will  be.  The  expense 
of  government  is  not  burdensome;  the  burden  comes 
from  the  hangers-on,  the  “political  plums”,  and  politi¬ 
cal  jobs  and  bureaus.  “The  made  work”  for  “the 
faithful”. 

Once  we  were  marooned  overnight  in  a  tank-town, 
so  we  drifted  down  to  the  country  store,  and  joined 
the  hot-stove  gang.  There  we  learned  that  a  $100,000 
postofiice  was  to  be  built,  and  we  protested  the  criminal 
waste  of  the  taxpayers’  money  for  such  purpose,  and 
we' came  closer  to  being  lynched  than  we  ever  want 
to  be  again.  Every  man  wants  the  taxes  lightened  in 
his  own  case,  but  is  perfectly  willing  to  have  them  on 
the  other  fellow,  particularly  if  he  has  any  chance  to 
share  in  “the  gravy”.  Under  such  conditions  what 
chance  is  there  to  ever  reduce  the  political  costs  ?  And 
so  what  becomes  of  the  argument? 

jt 

SALMON  PACK  FESTIVAL  SEPT.  7TH 

Tie-up  in  Advertising  Product 

ROGERS  in  all  parts  of  the  United  States  will 
participate  this  year  in  a  festival  which  until 
now  has  been  the  private  property  of  the  sea- 
coast  residents  of  Alaska,  The  new  Salmon  Pack  Fes¬ 
tival,  celebrated  annually  at  Ketchikan,  Alaska,  at  the 
close  of  the  salmon  canning  season,  will  be  observed 
by  grocers  throughout  the  country  starting  Septem¬ 
ber  7th. 

Salmon  canning  in  Alaska,  which  now  supplies  60 
per  cent  of  the  world’s  supply  of  this  economical  sea 
food,  started  in  1878,  and  custom  has  established  the 
practice  of  celebrating  the  success  of  the  salmon  “run” 
at  the  conclusion  of  each  year’s  packing. 

A  great  merchandising  drive,  tying  in  with  the  na¬ 
tional  magazine  advertising  featuring  canned  salmon, 
and  sponsored  by  the  canned  salmon  industry,  an  or¬ 
ganization  representing  more  than  91  per  cent  of  the 
American  output  of  this  product,  will  be  launched  in 
U.  S.  food  stores  concurrently  with  the  celebration  in 
the  North.  Interesting  window  display  banners  illus¬ 
trated  with  scenes  of  fishing  in  Alaska  and  of  the  fes¬ 
tival  will  be  supplied  to  grocers.  Store  hangers  or 
pennants  for  interior  displays  featuring  the  58th  new 
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Pack  Festival,  and  having  space  for  the  grocer  to  insert 
prices,  are  also  to  be  distributed  on  request  by  the 
canned  salmon  industry. 

This  colorful  display  material,  combined  with  con¬ 
sumer  advertising  which  will  reach  more  than  nine 
million  homes  during  September,  is  expected  to  lead 
to  peak  sales  of  canned  salmon  during  September,  and 
make  the  greeting  to  the  new  pack  by  the  retail  trade 
an  event  of  profit  and  importance  to  all  factors  in  the 
distribution  of  the  product. 

NATIONAL  BRANDS  FOOD  STORES  DECISION 
REVERSED  BY  GEORGIA  SUPREME  COURT 

The  recent  verdict  against  National  Brands  Stores 
was  reversed  in  Georgia  on  July  27th  when  the  Su¬ 
preme  Court  ruled:  “In  the  circumstances  the  judge 
was  not  authorized  to  find  that  the  National  Brands 
Food  Stores,  Inc.,  was  entitled  to  the  exclusive  use  of 
the  name  in  Georgia  and  consequently  it  was  erroneous 
on  that  theory  to  enjoin  the  defendant.  National 
Brands  Stores,  Inc.,  from  carrying  on  business  in  this 
state.” 

The  verdict  terminated  extensive  legal  proceedings 
between  National  Brands  Stores,  Inc.,  a  Delaware  cor¬ 
poration,  against  National  Brands  Food  Stores,  Inc.,  or 
Muse  and  Associates,  a  Georgia  corporation,  relative 
to  the  right  to  use  the  name  in  the  state  of  Georgia. 
The  Fulton  Superior  Court  recently  ruled  in  favor  of 
National  Brands  Food  Stores,  Inc.,  but  now  the  Geor¬ 
gia  Supreme  Court  reverses  this  decision. 
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Tomato  Inspectors  Training  School 

Held  at  the  plant  of  CRAMPTON  CANNERIES,  INC. 

CELINA,  OHIO,  Ausust  3  -  8, 1936 


CANNERS  DAY,  August  6,  1936 

The  Canners  Day  meeting  was  called  to  order  by 
Federal  Inspector  M.  W.  Baker.  The  address  of 
welcome  by  H.  C.  Bowman  of  the  Crampton  Can¬ 
neries,  Inc.,  made  everyone  feel  glad  that  they  had 
come.  George  Wenger,  Lake  Erie  Canning  Company, 
Sandusky,  Ohio,  wittily  responded.  Other  matters  re¬ 
quiring  his  attention.  Inspector  Baker  requested  Roy 
Irons,  secretary  of  the  Ohio  Canners  Association,  to 
act  as  chairman  for  the  day.  Mr.  Irons  cleverly  ac¬ 
cepted  and  introduced  the  first  speaker  of  the  day,  a 
nationally  known  chemist  who  has  proven  to  be  a  great 
trouble-shooter  for  the  canning  industry — Mr.  Mau¬ 
rice  Seigel  of  the  firm  of  Strausberger  &  Seigel,  Bal¬ 
timore,  Maryland.  Mr.  Seigel  spoke  of  the  chemist’s 
place  in  the  canning  industry.  His  remarks  were  well 
received. 

Mr.  S.  A.  Postle,  chief  of  the  Food  &  Drug  Admin¬ 
istration,  Cincinnati,  Ohio,  spoke  from  notes,  calling 
attention  to  many  things  necessary  to  watch  and  avoid 
in  packing  a  wholesome  quality  of  canned  foods,  and 
particularly  commended  the  canners  on  adopting  in¬ 
spection  of  raw  products,  which  has  resulted  in  better 
quality  in  the  can.  He  stated  that  through  their 
close  inspection  at  the  picking  tables  in  the  plants  and 
the  greatly  improved  sanitary  conditions,  they  were 
greatly  decreasing  the  mold  count  in  tomato  pulp  and 
puree.  He  said  they  were  in  hopes  that  this  latter 
could  be  improved  until  the  Howard  Mold  Count  could 
be  reduced  from  50  to  36,  and  that  frequent  picking 
of  the  tomatoes  in  the  field  and  quick  handling  at  the 
plant  reduced  the  danger  of  the  sour  gnat  infestation. 

Carlos  Campbell,  statistician  of  the  National  Can¬ 
ners  Assn.,  displayed  several  maps  showing  the  amount 
of  rain  that  fell  on  certain  dates  over  some  vegetable 
canning  states,  which  disclosed  that  there  was  not  suf¬ 
ficient  moisture  for  a  normal  production  of  corn  and 
tomatoes  in  cases  per  acre. 

The  meeting  then  adjourned  and  several  foursomes 
of  golf  were  enjoyed  through  the  courtesy  of  the 
Crampton  Canneries,  Inc. 

Over  150  attended  the  Continental  Can  Company’s 
banquet  that  evening,  after  which  Toastmaster  H.  F. 
Krimendahl,  president  of  the  Crampton  Canneries, 
Inc.,  presided.  He  introduced  Director  Earl  Hanne- 
feld  of  the  Agricultural  Department  of  Ohio,  who  ex¬ 
pressed  his  appreciation  of  the  support  and  co-opera¬ 


tion  the  canners  have  manifested  toward  the  Ohio 
Department  of  Agriculture,  and  praised  them  for  the 
improved  quality  of  canned  foods.  He  stated  that,  if 
his  department  could  be  of  further  service  in  this  di¬ 
rection,  the  canners  were  to  command  it. 

Chief  of  Bureau  of  Markets,  A.  L.  Fleming  of  Co¬ 
lumbus,  was  introduced  as  a  guest. 

General  Manager  of  Sales  of  the  Continental  Can 
Company  Mr.  Gladden  Searle  remarked  that  his  com¬ 
pany  was  glad  to  have  so  many  as  guests.  He  said 
that  since  he  had  recently  succeeded  his  brother  in  his 
new  position,  under  unusual  circumstances  of  a  per¬ 
sonal  nature,  he  would  refrain  from  mentioning  it  in 
the  same  spirit  than  if  his  promotion  had  come  about 
otherwise. 

E.  R.  Lancanshire,  Raw  Research  Division,  Contin¬ 
ental  Can  Company,  discussed  the  necessity  of  well- 
balanced  plant  food  in  all  soils  for  all  canning  crops 
to  warrant  first  quality  production  and  a  profitable 
yield  in  vegetable  crops. 

President  H.  A.  Orr  of  the  National  Canners  Asso¬ 
ciation  gave  his  own  personal  interpretation,  with 
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many  reservations,  of  the  Robinson-Patman  Bill.  He 
said  that  the  most  definite  part  of  the  bill  was  that  it 
was  not  definite  and  stated  that  the  N.  C.  A.  was  first 
in  rendering  an  interpretation  of  the  law  and  many 
other  associations  had  requested  copies. 

Thanks  were  extended  to  Inspector  M.  W.  Baker  for 
the  fine  program,  to  the  speakers,  to  the  Crampton  Can¬ 
neries,  Inc.,  for  the  golf  and  other  courtesies,  especially 
that  extended  to  canners  to  visit  their  up-to-date,  sani¬ 
tary  pickle,  kraut,  pea,  and  tomato  plants,  the  latter 
with  the  new  fireproof  warehouse  and  delightful  offices, 
and  also  to  the  Continental  Can  Co.  for  its  splendid 
banquet. 

j/t  Jt 

“SWELL”  CLAIMS 

ONDER  how  many  canners  are  paying  for 
swelled  goods  that  are  way  beyond  the  six 
months’  guarantee  that  is  agreed  upon  by  the 
canners  and  wholesale  grocers.  For  years  we  have 
perforated  our  labels  when  they  are  attached  to  the 
can  and,  having  done  this  for  thirty-five  years,  we  had 
many  interesting  experiences  which  come  to  life  fre¬ 
quently. 

The  other  day  we  had  a  deduction  from  a  remittance 
for  swells  that  was  so  excessive  that  we  immediately 
demanded  the  labels,  which  arrived  this  morning  and 
the  following  is  a  list  of  them : 

4  cans  dated  1926 

1  can  dated  1928 
9  cans  dated  1929 

2  cans  dated  1930 
6  cans  dated  1931 
1  can  dated  1932 

15  cans  dated  1934 
4  cans  dated  1935 

The  above  is  interesting.  You  will  note  not  a  single 
can  comes  within  the  limit  of  the  guarantee.  Our 
actual  loss  of  swells  is  less  than  1/20  of  1  per  cent 
unless  we  take  into  consideration  claims  like  the  one 
above  which,  of  course,  will  not  be  paid.  The  jobber 
wants  to  be  good  to  his  customer  and  he  allows  him 
for  swells  and,  of  course,  is  glad  to  do  so  if  the  canner 
pays  the  bills. 

jit 

BRITISH  CANNED  FRUIT  IMPORTS 

Canned  fruit  imports  at  the  principal  British  ports 
during  the  five  weeks  ended  June  27th  were  916,346 
cases,  an  increase  of  71,000  cases  over  the  correspond¬ 
ing  period  last  year,  according  to  the  Department  of 
Commerce. 

jit 

BRITISH  MALAYAN  PINEAPPLE  EXPORTS 
RISING 

Exports  of  canned  pineapple  from  British  Malaya 
are  rising  rapidly,  according  to  the  American  trade 
commissioner  at  Singapore.  In  the  past  year  the  total 
acreage  planted  to  pineapples  increased  4,342  acres. 


TOMATO  TECHNICIANS  SCHOOL  IN  SESSION 


Dr.  B.  J.  HOWARD,  U.  S.  D.  A.,  Washington,  D.  C.,  conducted 
a  Tomato  Canners’  Technicians  School  at  Purdue  Univer¬ 
sity,  Lafayette,  Indiana,  July  17th  to  31st,  and  was  so  excep¬ 
tionally  pleased  with  the  interest  shown  that  tentative  plans 
are  for  its  continuation  at  Purdue  during  July  of  next  year. 
The  accompanying  photograph  shows  those  interested  in  the 
work  of  identifying  and  counting  foreign  particles  in  tomatoes 
and  tomato  products.  Following  are  listed  those  who  attended: 

R.  C.  Anderson,  College  Inn  Food  Products,  410  Diversey, 
Chicago,  Ill.;  Emil  V.  Cassady,  Ladoga  Canning  Co.,  856  Con¬ 
solidated  Bldg.,  Indianapolis,  Indiana;  Maurice  Clark,  Kenneth 
N.  Rider  Co.,  Inc.,  Trafalgar,  Indiana;  Chas.  H.  Cooper,  Jr., 
Shirley  Canning  Co.,  Elwood,  Ind.;  George  F.  Cressley,  Libby, 
McNeill  &  Libby,  2341  Vernon  St.,  Blue  Island,  Ill.;  Willard 
Current,  Caar  Canning  Co.,  Redkey,  Indiana;  Harold  V,  Dar¬ 
nell,  Indiana  State  Board  of  Health,  201  State  House  Annex, 
Indianapolis,  Ind.;  J.  R.  Kurtz,  Snider  Packing  Corp.,  727%  S. 
22nd  St.,  Lafayette,  Ind.;  June  S.  Mitchell,  John  S.  Mitchell, 
Inc.,  Windfall,  Indiana;  Mary  Jane  Morrow,  State  Board  of 
Health,  201  State  House  Annex,  Indianapolis,  Ind.;  Arthur  H. 
Noble,  Ray  Bros.  &  Noble  Canning  Co.,  115  N.  9th  St.,  Elwood, 
Ind.;  George  Robey,  Kemp  Bros.  Packing  Co.,  Kokomo,  Indiana; 
Oscar  Swanson,  Libby,  McNeill  &  Libby,  3339  N.  Halstead  St., 
Chicago,  Ill.;  Richard  B.  Tobin,  Beech-Nut  Packing  Co.,  Roches¬ 
ter,  N.  Y.;  Wayne  E.  Tells,  Kemp  Bros.  Packing  Co.,  Kokomo, 
Indiana;  Pearl  Wilkinson,  Converse  Packing  Co.,  Converse,  In¬ 
diana;  J.  E.  Walters,  Greenfield  Packing  Co.,  Greenfield,  Indi¬ 
ana;  Mrs.  J.  E.  Walters,  Greenfield  Packing  Co.,  Greenfield, 
Indiana;  Sidney  C.  Brooks,  Stokely  Bros.  &  Co.  Greenwood,  236 
N.  Madison  Rd.,  Greenwood,  Indiana;  Mabel  Lawrence,  Ladoga 
Canning  Co.,  Ladoga,  Indiana;  Dr.  C.  W.  Newsbaum,  Vincennes 
Packing  Corp.,  Vincennes,  Indiana;  Jeanette  Sandlin,  Ladoga 
Canning  Co.,  Lebanon,  Indiana;  Paul  Steinert,  Loudon  Packing 
Co.,  614  S.  25th  St.,  Terre  Haute,  Indiana;  G.  S.  Suppiger,  Jr., 
G.  S.  Suppiger  Co.,  Belleville,  Illinois;  Henry  Boaz,  Stokely 
Bros.  &  Co.,  Greenwood,  Indiana;  Jesse  Levin,  Stokely  Bros.  & 
Co.,  Indianapolis,  Indiana;  Dr.  B.  J.  Howard,  U.  S.  Department 
of  Agriculture,  Washington,  D.  C.;  E.  Wheaton,  American  Can 
Co.,  Maywood,  Ill.;  Mr.  Hoy,  American  Can  Co.,  Maywood,  Ill.; 
Dr.  G.  Hallman,  Continental  Can  Co.,  Chicago,  Ill.;  Miss  R. 
Kirkpatrick,  Continental  Can  Co.,  Chicago,  Ill. 

Jit 


PRODUCTION  AND  STOCKS  OF  CANNED  MILK 


1936  1936  Change 

Pounds  Pounds  Per  Cent 


Manufacturers’  stocks  (case  goods,  July  1) 

Evaporated  (36  firms) .  186,147,464  287,062,896  —36.16 

Condensed  (8  firms) .  11,276,261  16,511,339  —31.71 

Total  production,  June: 

Evaporated  (35  firms) .  251,534,164  262,688,690  ' —  0.46 

Condensed  (7  firms) . 4,127,121  4,602,963  —10.34 
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The  Kyler  LABELER  and  BOXER 


For  economical,  hish  quality  production,  KYLER  LABELING 
and  BOXING  MACHINES  are  without  equal.  Their  initial 
low  cost,  dependable  operation  and  freedom  from  repairs  make 
them  the  most  profitable  machines  of  this  type  ever  built. 
KYLER  LABELING  and  BOXING  MACHINES  embody 
time-tried  and  proved  principles  of  construction  throughout, 
with  working  parts  that  are  strong,  simple  and  accurate. 


Westminster  Machine  Works,  Westminster,  Md.,  u.  s.  a. 


DUtribntors — A.  K.  Robins  ft  Company,  Inc.,  Baltimore,  Md. ;  Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. ;  J.  L.  Ferguson  Company,  Joliet, 
Illinois;  Berlin  Chapman  Company.  Berlin.  Wisconsin;  Bellingham  Chain  ft  Forge  Co..  South  Bellingham.  Wash.;  Emmons  ft  Gallagher,  Oakland, 
California.  Canadian  Distributor — The  Brown  Boggs  Foundry  ft  Machine  Co.,  Ltd.,  Hamilton,  Canada.  Ateliers  de  Construction  E.  Lecluyse,  S.  A., 
Antwerp,  Belginm,  Manufacturers  for  Continental  Europe. 


FOUR  TYPES 


FOUR  PRICES 


K  Field  Hamper 
20  quarta 


Tomato  Field  Baskets 

Progressive  canners  everywhere  use  f  baskets  instead  of 
old  fashion  field  crates  because  they  save  time,  labor,  space 
and  money.  Tomatoes  keep  longer  in  Baskets  because  of 
thorough  ventilation.  We  are  the  largest  manufacturers 
in  the  U.  S. 

Write  us  for  prices 

PLANTERS  MANUFACTURING  CO.,  Inc. 

PORTSMOUTH,  VIRGINIA 


LANGSENKAMP  STAINLESS  STEEL  equipment 


TANKS  OF  ANY  SIZE  ....  WITH  OR 
WITHOUT  COILS  ....  MADE  TO  STANDARD 
DESIGN  OR  INDIVIDUAL  SPECIFICATIONS 


The  engineering  skill  in  designing  and  careful 
workmanship  in  construction  that  distinguishes 
all  Langsenkamp  Canning  Equipment  applies  to 
Langsenkamp  Stainless  Steel  Tanks  and  Easy- 
Flow  Tube  and  Fittings. 

The  Langsenkamp  organization  is  a  pioneer 


worker  in  Stainless  Steel.  It  thoroughly  under, 
stands  the  art  of  stainless  steel  fabrication,  ft 
has  large  capacity  shops  and  skilled  fabricators. 
The  many  canners  it  has  served  appreciate  the 
advantages  of  placing  orders  for  stainless  steel 
equipment  with  Langsenkamp. 


At  left,  a  stainless  steel 
tank  and  Kook-More 
Koils  providing  the 
moat  efficient  cooking 
unit  available. 


F.  H.  LANGSENKAMP 
COMPANY 

INDIANAPOLIS,  INDIANA 

'^Efficiency  in  the  Canning  Plant” 


Above,  a  partial  view 
of  one  of  the  largest 
single  orders  for  stain¬ 
less  steel  tank  install¬ 
ations  ever  placed  by  a 


iO 
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CROP  REPORTS 

Reported  Direct  by  CANNERS 

Contribute  your  share  and  keep  this  column  up  to  the  minute. 
We  urge  your  co-operation  and  invite  your  communications. 


BEANS 

MARYDEL,  MD.,  August  13,  1936 — Stringless  Pack 
about  over  with  90  per  cent  of  crop. 

PURDY,  MO.,  August  10,  1936 — Will  not  can  anything 
in  Barry  County  this  year,  unless  it  rains  in  the  next 
four  or  five  days.  Beans  are  all  finished. 

CABBAGE 

GENEVA,  N.  Y.,  August  10,  1936 — This  year’s  produc¬ 
tion  will  shatter  all  records  for  shortage.  Cabbage 
was  sold  last  week  at  $110  per  ton  out  of  the  field. 
Sauerkraut  made  from  cabbage  at  this  price  would 
have  to  sell  at  somewhere  near  $4.00  per  dozen  for  the 
No.  21/2  tin. 

NORWALK,  OHIO.,  August  10,  1936 — Owing  to  late 
setting  of  plants  crop  condition  very  poor.  Will  do 
well  to  make  50  per  cent  average  crop  on  50  per  cent 
normal  acreage. 

CORN 

MARYDEL,  MD.,  August  13,  1936 — Prospects  now  for 
85  per  cent  of  crop. 

PURDY,  MO.,  August  10,  1936 — All  dried  up. 

BLANCHESTER,  OHIO.,  August  10,  1936 — Terribly  dry 
and  it  is  a  question  whether  or  not  we  will  pack  this 
season.  Early  corn  is  burnt  up,  but  have  a  chance  to 
get  a  few  thousand  cases  from  later  planting,  if  we 
have  rain  this  week  and  very  favorable  weather  from 
now  on.  Will  not  pack  any  corn  in  August. 

LEBANON,  OHIO,  August  10,  1936 — Condition  about 
40  per  cent  of  normal.  Early  corn  almost  a  total  loss. 
Later  plantings  coming  along  but  will  require  rain. 
Our  estimate  of  40  per  cent  might  change  to  60  per 
cent  with  necessary  amount  of  moisture  during  ten 
days  immediately  following  this  date.  Expect  to  start 
packing  white  cream  style  two  weeks  from  today. 

NORWALK,  OHIO,  August  10,  1936 — Condition  very 
spotted.  With  additional  moisture  and  late  season  can 
possibly  make  60  per  cent  average  crop  on  both  early 
and  late  varieties. 

TOMATOES 

GREEN  FOREST,  ARK.,  August  10,  1936 — Acreage 
about  35  per  cent  below  normal.  Condition  very  poor. 
Hasn’t  rained  for  a  longer  time  than  it  rained  when 
Noah  built  the  Ark.  If  we  do  not  have  rain  within 
the  next  week  pack  will  be  nil ;  if  it  does  rain,  may  get 


20  per  cent  to  25  per  cent  of  a  pack.  We  have  about 
1200  acres  contracted  and  don’t  expect  to  get  20  cars. 
Ozark  canners  have  their  third  year  of  failure.  Last 
year  we  packed  a  few  but  the  price  was  so  low  that  no 
profit  was  made ;  year  before  last  was  a  complete  fail¬ 
ure,  and  this  year  looks  worse. 

BURBANK,  CALIF.,  August  5,  1936 — The  excessive 
heat  of  two  weeks  ago  somewhat  affected  the  bloom  on 
tomatoes,  particularly  those  patches  that  had  not  just 
been  irrigated.  Would  estimate  50  per  cent  of  the 
third  setting  of  blossoms  dropped  off. 

ELWOOD,  IND.,  August  6,  1936 — Our  crop  now  looks 
like  it  would  be  about  half  as  much  as  in  normal  years. 
Acreage  is  15  per  cent  to  20  per  cent  less  than  last 
year.  Prospect  for  yield  is  poor.  A  great  many  of 
the  plants  are  dying,  so  it  can’t  help  but  be  a  short 
pack  here.  Looks  as  if  the  tomatoes  would  be  small 
too.  The  windstorm  we  had  ten  days  ago  was  very 
destructive. 

WINCHESTER,  IND.,  August  10,  1936 — We  have  620 
acres  as  against  530  last  year.  Recent  showers  have 
brought  our  prospects  up  to  85  per  cent,  or  an  ex¬ 
pected  yield  of  five  tons  per  acre.  Will  begin  packing 
August  14th. 

ELWOOD,  IND.,  August  12,  1936 —  We  cut  our  acreage 
30  per  cent  this  year  and  dry  weather  has  cut  our 
prospective  yield  until  we  figure  not  more  than  50  per 
cent  of  normal  pack. 

MARYDEL,  MD.,  August  13,  1936 — Looking  good; 
vines  are  holding  green  with  plenty  of  blooms. 

SHERWOOD,  MD.,  August  12,  1936 — Crop  looks  good 
but  the  acreage  is  much  below  the  average.  Do  not 
expect  to  do  much  packing  before  the  first  of  Sep¬ 
tember. 

SHOWELL,  MD.,  August  8,  1936 — Interest  in  very 
early  plantings  was  less  than  last  year,  and  coupled 
with  difficulty  in  securing  plants,  resulted  in  less  early 
acreage.  Acreage  of  regular  crop  about  same  as  last 
year,  though  several  days  later.  Condition  of  crop  is 
satisfactory  and  a  normal  yield  with  consequent  nor¬ 
mal  pack  is  expected. 

MARSHFIELD,  MO.,  August  12,  1936 — We  had  about 
100  per  cent  acreage  compared  with  normal  years. 
Due  to  the  extreme  hot,  dry  weather,  it  looks  now  like 
we  will  have  a  complete  failure  as  to  yield.  However, 
if  we  should  get  rain  immediately  and  should  have  a 
real  late  season,  we  might  pack  15  per  cent  to  20  per 
cent. 
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WHY  TOP  BEETS  BY  HAND? 

When  you  can  eliminate  all  Hand  Labor  with  a 

Hansen  FOUR  ROLL  BEET  TOPPER 

MASTER  BUILT — to  withstand  hard  service  — All  Gears  Enclosed  and  Lubricated. 
CAPACITY — 5  tons  per  hour  dependent  on  sizes  of  Beeti.  No  Springs  on  Rolls  to  get 
out  of  order  and  allow  small  beets  to  pass  thru  unnoticed.  Tops  ALL  SIZES  of  Beets  from 
^  inch  up,  without  a  cut  or  bruise — BECAUSE — rolls  are  so  perfectly  built  that  all  foreign 
substances  like  Weeds,  Stones,  Dirt,  Sticks  and  Rubbish  cannot  clog  or  squeeze  through 
and  hinder  topping,  consequently  saves  the  baby  beets — which  increases  tonnage  per  arce 
considerably.  EASILY  PORTABLE — When  mounted  on  vehicle  and  operated  by  engine. 

WHY  PACK  BY  HAND? 

Reduce  Your  Operating  Costs  With 

A  “MASTER  BUILT”  SEMI-AUTOMATIC  FILLER 

Can  be  furnished  with  adjustable  filling  hopper — then  gravity  does  95%  of  the  job.  Fur¬ 
nished  with  flat  top  or  recessed  Bowl,  both  easily  removed  and  changed  for  various  sizes 
of  cans.  Complete  stock  of  all  sizes  carried. 

Our  Hand  Pack  Filler  as  shown  is  used  for  a  large  variety  of  Fruits 
and  Vegetables,  String  Beans,  Tomatoes,  Beets,  Berries,  Kraut,  etc. 

HANSEN  CANNING  MACHINERY  CORPORATION 


California  Representative: 

KING  SALES  &  ENGINEERING  CO. 
206-210  First  Street 
San  Francisco,  California 


CEDARBURG,  WISCONSIN,  U.S.A. 


Intermountain  Representative: 
JAMES  Q.  LEAVITT  COMPANY 
1955  1st  Avenue  South,  Seattle,  Washington 
Also  1523  Twenty-seventh  St.,  Ogden,  Utah 


THE  1936  DIRECTORY  OF  CANNERS 

Now  Ready!  Enter  your  order  now  for  the  27th  edition.  Compiled  by  the  National  Canners  Asuociation, 
from  Statistical  Reports  and  such  other  reliable  data. 

Carefully  prepared  and  up-to-date;  lists  corrected  by  Canners  themselves;  verified  by  competent 
authorities.  The  various  articles  packed  and  other  valuable  information  is  given.  Distributed 
free  to  members  of  the  National  Canners  Association.  Sold  to  all  others  at  $2.00  per  copy,  postage 
prepaid.  The  book  that  is  needed  by  all  wholesale  grocers,  brokers,  machinery  and  supplymen, 
salesmen,  and  practically  everybody  interested  in  the  canning  industry.  Get  your  order  in  now. 

National  Canners  Association,  1739  H.  St.,  N.  W.  Washington,  D.  C. 

PERSONAL  CHECKS  ACCEPTED 


SPEED  UP  FIELD  WORK 

WITH 

SWINGS  s/8  HAMPERS 

Economical  manufacturing  is  best  effected  by  using  machinery  and  supplies 
that  will  do  the  job  for  which  they  are  designed  Best  and  Cheapest. 
Swing’s  i  Bushel  Tomato  Hampers  will  start  your  Tomato  Canning  Oper¬ 
ations  right  because  each  hamper  is  Machine  Stitched  and  is  Inspected  so 
that  Every  One  we  deliver  to  our  customers  will  do  its  iob  Best  and  Cheap¬ 
est.  Your  inquiry  will  bring  us  to  see  you  with  samples. 

The  Swings  Company,  Ridgely,  Md. 
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AVA,  MO.,  August  5,  1936 — Acreage  is  small  and  on 
account  of  drought  crop  is  poor. 

OSGOOD,  MO.,  August  10,  1936 — Crop  a  total  failure 
on  account  of  drought. 

PURDY,  MO.,  August  10,  1936 — Could  probably  get 
some  kind  of  a  pack  if  it  rained  within  the  next  four 
days. 

SEYMOUR,  MO.,  August  10,  1936 — 800  acres  in  1936 
compared  to  1350  acres  in  1935.  Condition  of  crop  10 
per  cent  if  rains  come  soon,  otherwise  nothing. 

VAN  ZANT,  MO.,  August  11,  1936 — No  crops  for  can¬ 
ning  ;  everything  is  dried  up. 

LONG  ISLAND,  VA.,  August  10,  1936 — Have  had  sev¬ 
eral  adverse  conditions.  Had  shortage  of  plants  for 
the  late  planting,  but  worst  of  all  the  weather  was  hot 
and  dry.  Do  not  expect  more  than  50  per  cent  of  pack 
with  favorable  weather  from  now  on.  Had  a  light 
rain  a  few  days  ago. 

SANDY  LEVEL,  VA.,  August  10,  1936 — Crop  50  per 
cent. 

FRUIT 

BURBANK,  CALIF.,  August  5,  1936 — Peaches :  The  ex¬ 
cessive  heat  of  two  weeks  ago  caused  a  slight  decrease 
in  quantities  of  No.  1  peaches  available  for  canning, 
particularly  in  the  late  Midsummer  varieties.  It  caused 
the  smaller  fruit  to  start  turning  before  they  were 
properly  sized.  Probably  affected  10  per  cent  of  the 
late  Mids. 

AUSTRALIA’S  CANNED  FRUIT  SHIPMENTS 

Exports  of  canned  fruits  from  Australia  from  Jan¬ 
uary  1st  to  May  31st  amounted  to  628,000  cases  of  one 
dozen  30-ounce  cans,  compared  with  699,000  cases  in 
the  corresponding  period  of  1935,  according  to  the 
Commonwealth  Canned  Fruits  Control  Board.  Apri¬ 
cot  shipments  amounted  to  102,000  cases,  which  ex¬ 
ceeded  1935  shipments  by  20,000  cases.  Peach  ship¬ 
ments  amounted  to  303,000  cases,  or  59,000  cases  fewer 
than  1935.  The  pear  shipment  of  220,000  cases  was 
9,000  cases  lower.  Exports  of  pineapples  fell  from 
27,000  cases  to  2,000  cases. 


920  COUNTIES  IN  DROUGHT  AREA  | 

Six  counties  in  Illinois  were  among  the  30  counties  | 

in  7  States  designated  as  emergency  drought  areas  j 

August  10  by  the  Department  of  Agriculture  Drought  j 
Committee.  ^ 

The  new  designation,  which  placed  Illinois  on  the 
drought  roster  for  the  first  time,  brought  the  entire 
State  of  Oklahoma  within  the  official  drought  terri¬ 
tory  when  the  remaining  10  southern  counties  were 
certified,  and  increased  the  emergency  drought  list  to 
920  counties  in  22  States. 

jit 

w.  R.  KUNTZ,  Marysville,  Pennsylvania,  is  planning 

a  small  initial  pack  of  tomatoes  this  season. 

*  *  * 

A.  M.  FOWLER  and  M.  Pastore,  operating  as  the  Super¬ 
ior  Olive  Products  Company,  will  erect  an  olive  pro¬ 
cessing  plant  near  Visalia,  Calif. 

♦  ♦  ♦ 

KNOUSE  CORPORATION,  Peach  Glen,  Pennsylvania,  are 

building  a  cold  storage  plant. 

*  *  * 

HARRY  K.  BATES,  manager  of  the  South  Charleston 
(Ohio)  Canning  Company,  on  June  13th  married  Miss 
Henrietta  Hare  of  Chicago  at  Chicago.  The  couple 
will  make  their  home  at  South  Charleston  after  Au¬ 
gust  1st.  ♦  ♦  ♦ 

RECAPITALIZATION  plan  submitted  by  president  W.  H. 

B.  Fowler  to  stockholders  of  the  Island  Pineapple  Com¬ 
pany,  Ltd.,  Honolulu,  T.  H.,  was  not  adopted  at  the 
recent  annual  meeting.  The  concern’s  assets  consist 
solely  of  shares  in  the  Hawaiian  Pineapple  Company. 

One  faction  wishes  to  recaptalize  and  retain  the  corpor¬ 
ate  existence  until  such  time  as  its  60,000  shares  ad¬ 
vances  in  price  sufficiently  to  permit  dissolution  with 
advantage  to  the  common  stock,  while  another  faction 
wishes  dissolution  immediately. 

*  *  * 

CALIFORNIA  PACKING  CORPORATION  are  installing  a 
new  $1,000  conveyor  at  their  fish  packing  plant  at 
South  Seaside  Avenue  and  Tuna  Street,  Terminal 
Island,  California. 

*  *  * 

FREMONT  CANNING  COMPANY,  Fremont,  Michigan,  is 
installing  equipment  for  the  production  of  tomato 

juice,  a  new  addition  to  their  line  of  products. 

*  *  * 

PENNSYLVANIA  PENITENTIARY  (Rockview)  inmates 
are  growing  some  300  acres  of  vegetable  crops  from 
which  about  20,000  cases  of  gallon  tins  will  be  canned 
for  the  institution’s  use. 

*  *  * 

LEW  BING,  formerly  of  Bayside  Canning  Company, 
has  opened  a  vegetable  cannery  at  521  Tenth  Street, 

San  Francisco. 

♦  ♦  ♦ 

BETTICHER-KELLOGG  CO.,  Evansville,  Ind.,  has  been 
appointed  a  jobber  of  Republic’s  complete  line  of  tubu¬ 
lar  products,  according  to  an  announcement  by  N.  J. 
Clarke,  vice-president  in  charge  of  sales.  Republic  Steel 
Corp.,  Cleveland. 
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Customer  Protection  First 


By  “BETTER  PROFITS” 

Special  Correspondent  of  The  Canning  Trade 

“Better  Profits",  an  expert  of  long  experience,  devotes  his 
articles  to  the  consideration  and  discussion  of  sades  questions 
in  an  effort  to  assist  you  better  market  your  production.  Your 
opinions  are  welcome  and  questions  invited, — Editor^s  Note. 


SPREAD  at  the  beginning  of  editorial  on  page  19 
in  August  3d  issue  of  The  Canning  Trade  we 
read,  “SELLER’S  MARKET”.  It’s  that  all  right, 
but  how  are  you  handling  the  situation  ?  A  great  deal 
depends  on  your  attitude,  more  probably  than  you 
imagine !  Go  into  retail  grocers’  cellars  and  help  them 
look  for  goods  they  felt  were  on  hand  in  reasonable 
amount  only  to  learn  employees  had  closed  them  out 
to  anxious  housewives  intent  on  stocking  pantries  be- 
for  prices  skyrocket  and  supplies  are  not  to  be  had. 
Follow  this  or  such  a  retail  grocer  to  his  jobber  and 
listen  to  the  jobber’s  tale  of  woe.  He’ll  tell  customers 
almost  anything  to  get  them  pacified  and  away  from 
his  office  and  warehouse.  The  whole  situation  amounts 
almost  to  a  panic;  possibly  by  the  time  this  is  being 
read  a  panic  will  be  upon  us. 

Then  talk  to  any  retail  grocer  and  assume  that  all 
prices  are  advancing  along  with  the  scarcity.  Nine 
chances  out  of  ten  they  will  not  agree  and  in  rebuttal 
will  say,  “If  prices  advance  much  more,  what  will  con¬ 
sumers  use  for  money  with  which  to  pay  the  higher 
prices?”  There  you  have  another  aspect  of  the  situa¬ 
tion  which  has  not  been  given  enough  thought.  “Fresh” 
fruits  and  vegetables  have  been  making  their  inroads 
on  canned  food  sales  during  the  past  few  years.  Trans¬ 
portation  has  been  so  speeded  up  and  cheapened  that 
in  this  great  country  of  ours  one  can  get  almost  any 
“fresh”  fruit  or  vegetable  at  any  time  of  the  year. 
Advance  the  cost  of  canned  peas  to  a  point  where  peo¬ 
ple  will  not  buy  and  garden  peas,  inferior  in  quality 
it  is  true,  but  garden  peas,  will  take  the  place  of  the 
canned  peas  intended  for  the  company  table.  You  may 
duplicate  this  situation  in  the  case  of  many  canned 
foods  and  whenever  you  do,  you  find  a  customer  lost 
to  canned  foods  for  some  time.  It  is  only  human  for 
a  canner  to  ask  all  the  traffic  will  bear  for  the  pitifully 
small  portion  of  a  crop  he  has  been  able  to  put  in  cans 
but  it  is  equally  human  for  a  housewife  to  refuse  to 
spend  her  money  for  something  she  feels  can  be  omit¬ 
ted  from  her  daily  menu  or  replaced  with  another  food 
equally  to  the  liking  of  her  family.  In  all  your  con¬ 
tacts  with  brokers,  customers  and  retail  trade,  impress 
on  them  the  prime  necessity  for  keeping  the  asking 
price  of  canned  foods  at  retail  down  to  as  reasonable 
a  point  as  possible. 

As  far  as  your  attitude  toward  the  trade,  your  cus¬ 
tomers,  as  a  whole  is  concerned,  watch  your  step!  A 
short  time  after  the  Great  War  ended  a  great  many 
cancellations  were  fired  at  sellers  all  over  the  country. 


One  small  firm  on  the  lower  East  Side  of  New  York 
City  that  had  been  shipping  orders  received  in  turn 
answered  a  request  for  cancellation  by  writing,  “Dear 
Sir,  your  request  for  cancellation  received.  There  are 
over  one  hundred  other  requests  such  as  this  before 
yours.  You’ll  simply  have  to  wait  your  turn  for  can¬ 
cellation  which  may  come  in  about  three  or  four 
weeks!”  Be  careful  none  of  this  attitude  toward  the 
trade  creeps  into  your  dealings  with  them.  After  all, 
they  are  only  human,  too.  Seller’s  representative  after 
another  last  spring  had  gloomy  tales  about  anticipated 
overproduction,  carry-over  stocks  were  plentiful,  not 
many  retail  grocers  were  minded  last  spring  to  place 
substantial  orders  for  future  delivery.  Now  the  scene 
has  changed  and  both  retail  and  wholesale  trade  alike 
are  anxious  to  have  protection.  In  not  every  instance 
are  they  purely  selfish  except  as  they  wish  to  take  care 
of  their  trade,  who  in  turn  are  being  driven  goofey 
by  customers  wild-eyed  to  stock  up  their  pantry.  In 
the  city  where  I  am  at  present  the  price  of  milk  deliv¬ 
ered  at  the  home  advanced  last  Saturday.  You’d  be 
surprised  at  the  number  of  people  who  bought  at  least 
ten  dollars’  worth  of  milk  tickets  at  the  price  existing 
before  the  raise. 

You  have  never  read  so  much  in  the  papers  as  you 
have  this  summer  about  the  extreme  heat  and  the 
scarcity  of  food  stuff.  A  larger  number  of  people  than 
in  1932,  for  instance,  have  a  little  money  laid  by  and 
they  feel  they  ought  to  put  it  in  food.  You  can’t  really 
blame  a  wholesale  grocer  who  works  on  you  night  and 
day  for  a  little  protection.  As  a  matter  of  fact,  the 
buyer  who  this  year  bought  the  usual  amount  of  fu¬ 
tures  in  corn,  standard  corn,  is  only  a  little  better  off 
than  the  large  buyer  now  in  the  market.  Deliveries 
will  be  so  drastically  pro-rated  one  will  get  about  as 
much  as  the  other. 

In  the  issue  of  The  Canning  Trade  referred  to  be¬ 
fore  we  read  that  the  California  Packing  Corporation 
has  completed  its  pack  of  peas  and  the  small  pro  rata 
delivery  to  be  made  in  four  items  follows.  Here  is  a 
leader  in  the  canning  industry  really  leading  others. 
No  doubt  customers  have  been  notified  promptly  and 
any  short  in  deliveries  have  been  able  to  promptly  go 
as  far  as  possible  in  securing  stocks  of  like  grade  and 
amount.  Such  notifications  to  the  trade  promote  good 
feeling,  soften  the  sting  of  short  deliveries  on  future 
contracts  and  tie  a  buyer  more  closely  to  a  canner. 
Here’s  hoping  every  canner,  large  or  small,  that  is 
compelled  to  pro  rate  deliveries  this  summer  and  fall 
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will  be  equally  prompt  in  notifying  their  customers  of 
what  they  may  expect.  Re-reading  this,  I  feel  some 
may  think  Calpack  made  only  a  small  delivery  on  four 
items  sold  for  future  delivery.  This  is  not  true ;  deliv¬ 
eries  were  excellent  considering  the  season  as  only 
four  items  were  pro  rated  and  those  not  drastically. 
You  may  argue  that  when  your  deliveries  against  fu¬ 
ture  contracts  must  be  radically  reduced  it  is  not  well 
to  publish  them.  On  the  contrary,  it  is  my  opinion 
that  the  sooner  your  buyers  know  the  best  and  the 
worst  they  may  expect,  the  better  off  you  are. 

Private  label  buyers  and  others  packing  corn  and 
peas  for  years  in  the  central  part  of  the  country  are 
reported  as  having  gone  east  for  their  supplies.  In 
such  cases  they  are  probably  paying  a  premium  for 
stock  but  are  getting  value  received  in  quality.  With 
costs  advancing  and  more  quality  in  the  cans  even  at  a 
higher  price,  make  a  virtue  of  necessity  as  canners 
know  so  well  how  to  do.  Not  every  one  buys  canned 
corn  at  three  cans  for  a  quarter  at  retail  because  they 
have  only  a  quarter  to  spend.  When  stocks  are  large 
and  prices  low,  cheap,  low-priced  goods  are  most  heav¬ 
ily  advertised,  the  undiscriminating  housewife  follows 
the  crowd  and  buys  the  goods  she  sees  advertised 
most.  This  fall  advertising  pressure  will  be  on  the 
fancier  grades,  more  of  them  will  be  moved  than  was 
the  case  last  year.  See  to  it  that  your  distributors 
follow  this  advertising  lead. 

Along  with  reduced  yields  from  crops  for  canning, 
do  not  reduce  your  appropriation  for  merchandising 
your  pack  whatever  it  may  be.  If  you  have  been  ad¬ 


vertising  with  voluntary  co-operative  groups  and  wish 
to  continue  doing  so,  cheer  up,  indications  now  are 
that  by  the  fifteenth  of  September  or  even  sooner  legal 
contracts  will  be  out  allowing  you  to  do  this.  If  you 
are  glad  in  your  own  minds  that  the  Robinson-Patman 
Bill  discontinued  all  advertising  allowances  so  called 
and  are  of  a  mind  to  stand  squarely  by  the  letter  of  the 
law,  don’t  let  too  much  business  get  away  to  competi¬ 
tors  before  you,  too,  see  the  light  and  commence  to  pay 
adequately  and  legally  for  merchandising  and  advertis¬ 
ing  services.  Because  my  references  are  usually  to 
voluntary  co-operative  advertising  groups  do  not  mis¬ 
understand  me  in  this  case  particularly.  If  you  have 
been  making  advertising  allowances  to  chain  store  op¬ 
erators  and  wish  to  continue  doing  so,  there  will  be  a 
way  worked  out  whereby  this,  too,  can  be  done.  The 
facts  are,  whatever  you  do  for  one  class  of  trade  you 
must  do  for  all  or  at  least  be  willing  to  make  the  plan 
available  to  all. 

Summarizing,  don’t  high-hat  your  trade  because  this 
is  now  a  sellers’  market.  Do  as  well  as  you  can  by  all 
your  customers,  do  all  you  can  toward  holding  their 
trade  for  another  season.  It  will  roll  around  quickly 
and  then  we  may  have  bumper  crops.  And  in  the 
meantime,  continue  your  efforts  toward  creation  of 
consumer  demand  for  your  labels  along  constructive 
lines. 

Already  wholesale  houses  are  displaying  samples  of 
Christmas  tree  ornaments,  if  you  are  thinking  about 
a  Christmas  package  of  canned  foods  under  your  label, 
you’d  better  start  working  out  the  details ! 


GREATER  CAPACITY 

on  graded  green  beans  with 
CRCO  Fancipak  Snipper 


The  outstandins  bean  snipper  of  1936 — specially  desisned  to  snip  fancy 
refugee  and  wax  beans.  Employs  the  exclusive  CRCO  Shearing  method 
.  .  .  85%  less  wearing  parts  .  .  .  quiet  and  efficient  drive  .  .  .  separate 
picking  table  with  individual  motor  drive. 

Canners  now  using  older  models  for  graded  beans  should  investigate  the 
FANCIPAK  Snipper  at  once. 


CHISHOLM-RYDER  COMPANY, 

Chisholm-Rydw  SalM  Corp.  Ju.  Q.  L«*Tltt  A  C».  ChWH»l*-Ryd«p  SsIm  C*rp. 

Colombu,  Wis.  Ocdcn.  Utah  Seattle.  Waah. 


Niagara,  Falls,  N.  Y. 

A.  K.  Robiiu  A  Co..  Inc.  ChUhoIm-Ryder  Co.. 

Baltimore.  Md.  Niacara  Falls.  Canada 
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With  Canned  Foods  Distributors 

By  “OBSERVER” 

Special  Correspondent  of  The  Canning  Trade 


“SEEKING  THE  LIGHT” 

Efforts  to  secure  official  interpretations  of  the  Robinson- 
Patman  Act,  based  on  plans  of  Federal  agencies  for  the 
enforcement  of  this  measure,  continue  to  hold  the  industry 
spotlight,  with  the  trade  apparently  no  closer  a  showdown  on 
this  issue  than  was  the  case  a  month  ago. 

The  latest  move  in  this  direction  was  a  conference  last  week 
by  a  special  group  representing  the  National  Food  and  Grocery 
Conference  Committee  and  the  Federal  Trade  Commission.  The 
Commission  has  indicated  a  sympathetic  attitude  toward  the 
industry’s  efforts  to  clarify  the  law’s  provisions  for  the  guidance 
of  trade  members,  but  apparently  will  adhere  to  its  previously 
announced  policy  of  refraining  from  making  any  generalized 
interpretations  in  advance  of  actjual  cases  arising  under  this 
law. 

Commenting  on  the  conference  committee  meeting,  Paul  S. 
Willis,  president  of  the  Associated  Grocery  Manufacturers  of 
America,  and  chairman  of  the  conference  committee,  said,  in 
part:  “In  approaching  the  F.  T.  C.  for  a  conference  meeting, 
we  have  been  conscious  of  the  fact  that  the  Commission  has 
previously  expressed  itself  that  it  cannot  give  out  advance 
general  interpretations,  and  I  can  well  sympathize  with  them  in 
this  position. 

“On  the  other  hand,  however,  we  are  faced  with  having  a 
law  hanging  over  our  heads  and  with  which  business  is  expected 
to  comply.  It  is  written  in  a  language  difficult  of  interpreting 
and  with  resultant  conflicting  interpretations;  and  business 
cannot  very  well  comply  with  something  when  it  doesn’t  know 
what  it  means. 

“Hence,  we  are  facing  a  situation  where  business  simply  needs 
the  assistance  of  the  government  bodies  which  have  been  em¬ 
powered  to  enforce  the  law,  in  telling  us  what  is  their  inter¬ 
pretation  of  the  law  so  that  we  can  be  guided  accordingly.” 

Members  of  the  Associated  Grocery  Manufacturers  of  Amer¬ 
ica  also  met  in  New  York  during  the  week  for  a  further  infor¬ 
mal  discussion  of  the  Robirison-Patman  Law  and  developments 
which  have  occurred  since  the  previous  meetings  of  AGMA 
members  on  this  same  question. 


COMPLAINTS  REPORTED 

Reports  from  Washington  during  the  week  indicated  that  a 
number  of  complaints  are  already  on  file  with  the  Federal 
Trade  Commission,  alleging  violations  of  one  or  more  provi¬ 
sions  of  the  Robinson-Patman  Act.  Whether  the  reported  com¬ 
plaints  originated  in  the  food  and  grocery  trade  or  elsewhere 
is  not  known.. 

The  Commission  has  indicated  that  it  will  “make  haste 
slowly”  in  the  matter  of  proceeding  in  instances  involving  al¬ 
leged  violations  of  the  new  statute,  however.  Due  to  the  com¬ 
plexity  of  the  new  price  control  law,  and  the  far  flung  ramifica¬ 
tions  of  its  provisions  in  all  lines  of  industry,  the  Commission 
is  reported  as  being  most  desirous  that  its  first  cases  be  worked 
up  in  a  manner  wherein  no  early  court  setbacks,  such  as  have 
characterized  litigation  affecting  other  examples  of  the  New 
Deal  legislative  program  will  be  encountered. 

In  view  of  this  situation,  and  the  well  known  fact  that  the 
Federal  Trade  Commission,  even  prior  to  enactment  of  the  new 
law,  was  woefully  undermanned  for  the  carrying  out  of  other 
enforcement  activities,  the  outlook  for  prompt  decisions  under 
the  new  law,  and  resultant  opportunity  for  court  review  of  such 
decisions  by  the  Commission,  is.  not  any  too  favorable. 


It  is  generally  agreed  in  food  trade  circles,  however,  that 
some  of  the  more  ambiguous  provisions  of  the  new  law  will  be 
carried  to  litigation  at  the  earliest  possible  moment,  in  a  move 
to  assail  the  constitutionality  of  some  clauses  in  the  statute. 

“THE  ROBINSON  RIDDLE” 

WINTHROP  C.  ADAMS,  prominent  New  England  wholesale 
grocer,  who  attracted  considerable  attention  with  a  rhyme 
entitled  “Robinson-Patman — If  and  When”,  a  few  months  ago, 
has  followed  up  with  a  revised  jingle  on  “The  Robinson  Riddle”, 
which  is  reproduced  below: 

PRELUDE 

Before,  he  was  only  a  Broker, 

Just  one  of  the  laboring  brood. 

Earning  his  modest  commissions. 

By  selling  the  wholesaler  food ; 

Now,  thanks  to  Robinson-Patman, 

Just  look  at  the  Food  Broker’s  grin, 

’Tis  hey-diddle-diddle. 

The  Robinson  riddle. 

And  smile  as  the  dollars  roll  in. 

Section  I.  (a) 

Wholesaler  cannot  be  Broker, 

But  Broker  can  wholesale  all  day. 

In  fifty-case  lots  or  in  dozens. 

Any  number  and  any  old  way; 

Permitted  to  cover  the  country. 

From  Super  to  Hole  in  the  Wall, 

’Tis  hey-diddle-diddle. 

The  Robinson  riddle. 

Has  put  him  in  front  of  us  all. 

Section  1.  (c) 

Processor  must  pay  the  Broker, 

Whenever  the  Buyer  has  bought,. 

They  say  he  must  render  a  service. 

Well,  maybe  he  does,  maybe  not; 

A  brokerage  paid  on  one  shipment. 

Means  one  must  be  paid  on  the  rest, 

’Tis  hey-diddle-diddle. 

The  Robinson  riddle. 

And  how  nearly  right  have  you  guessed? 

Section  I.  (e) 

The  Chains,  and  most  all  manufacture. 

More  items  they’ll  now  make  and  ship. 

Consign  to  each  Retailer  outlet. 

Thus  giving  the  Broker  the  slip; 

If  this  is  an  Anti-Chain  measure. 

Just  show  us  whose  Ante  is  shy, 

’Tis  hey-diddle-diddle. 

The  Robinson  riddle, 

f  Why  woiild  the  Chains  clamor  and  cry? 

FINALE 

Before,  he  just  slaved  as  a  Broker, 

Kept  morning  till  night  at  his  work. 

Now  he’s  an  Esquire  of  leisure, 

A  Master  of  quip  and  of  quirk ; 

AH’honor  to  Robinson-Patman, 

For  scoring  this  consummate  hit, 

’Tis  hey-diddle-diddle. 

The  Robinson  riddle, 

Is  how  do  the  Wholesalers  fit? 

W.  C.  A. 


August  17, 1936 


THE  CAN  N  I  NC  TRADE 


W 


GRAMS  of  INTEREST 


DAN  GERBER,  Gerber  Products  Company,  paid  a 
mighty  fine  compliment  to  Fine  Foods  of  Canada,  Ltd., 
in  their  manner  of  conducting  a  sales  meeting  when 
he  said  the  whole  affair  of  July  9th-10th  was  so  well 
enacted  that  “when  we  have  a  sales  meeting,  I  think 
we  should  call  on  Fine  Foods  to  tell  us  how  to  run  it” — 
and  Dan  is  no  “slouch”  at  this  sales  meeting  business. 

CONTINENTAL  CAN  COMPANY  has  installed  some 
equipment  in  the  Oceana  Canning  Company  plant  at 
Shelby,  Michigan,  to  determine  new  uses  for  cherry 
juice. 

A  REPORT  on  tomato  pests  has  been  brought  out  by  the 
University  of  California  directing  attention  to  the  fact 
that  the  tomato  is  about  the  most  pestered  vegetable 
grown.  Among  a  few  of  these  are  the  corn  earthworm, 
tomato  pinworm,  tuber  moth,  tobacco  worm,  many  dif¬ 
ferent  species  of  noctuid  moths,  several  beetles,  thrips, 
aphids  and  leaf  hoppers. 

SHORTS  for  female  clerks  during  the  heat  wave  made 
buying  much  more  attractive  for  male  customers  at 
the  North  Shore  Food  Mart,  Chicago,  and  business  is 
on  the  increase. 

SALMON  PACK  final  figures  for  the  Bristol  Bay, 
Ala.ska,  canning  season,  according  to  a  report  of  the 
United  States  Bureau  of  Fisheries,  Seattle  office,  are: 
Kings,  3,878  cases;  Reds,  1,336,083  cases;  Pinks,  28,- 
920  cases ;  Cohoes,  23,979  cases ;  Chums,  967  cases. 

c.  H.  MUSSELMAN  COMPANY,  Biglerville,  Pennsylva¬ 
nia,  are  installing  new  equipment  and  constructing  a 
large  cold  storage  plant,  according  to  reports. 

SEVERAL  GROUPS  of  large  employers  in  San  Francisco 
and  Los  Angeles  have  agreed  to  withhold  payment  to 
the  State  of  millions  of  dollars  under  terms  of  the  Cali¬ 
fornia  Unemployment  Reserve  Act.  The  action  is 
being  taken  because  of  failure  of  the  State  Law  to  pro¬ 
vide  for  reimbursement  of  the  funds  if  the  act  is  even¬ 
tually  held  unconstitutional. 

WOLFROM  CANNING  MACHINERY  COMPANY,  Syracuse, 
New  York,  have  purchased  for  resale  all  machinery, 
equipment  and  personal  property  of  the  Wilson  Can¬ 
ning  Company,  Mexico,  New  York. 

METCALFE  FOODS,  LTD.,  Whitby,  Ontario,  Canada,  will 
pack  corn  this  season,  and  plan  establishment  of  a 
branch  at  Deseronto,  Ontario. 

FETTIG  CANNING  COMPANY,  Elwood,  Indiana,  have 
added  six  new  retorts  in  preparation  for  their  tomato 
pack. 

THEODORE  T.  MILLER,  general  sales  manager  of 
Dewey  &  Almy  Chemical  Company,  sailed  on  August 
1st  for  Paris,  where  he  plans  to  make  his  headquarters 
for  the  next  three  months,  to  be  in  closer  touch  with 
the  needs  of  European  canners  and  can  makers.  Mr. 
Miller,  who  has  been  at  the  Cambridge  (Massachu¬ 
setts)  office  of  the  Dewey  &  Almy  Company  since  last 
November,  was  for  long  associated  with  the  Paris  office 
of  the  company,  from  which  for  ten  years  he  was  in 
charge  of  all  European  sales. 


Above. A-B  Beet  Grader 


Below .  A-B  Spinach  Washer 


#  Mail  coupon  today 
for  your  copy  of  the 
A-B  General  Catalog 
No.  120. 


We  are  exclusive  Eastern  Distributors  for  the  A-B 
line  of  "California  Type"  Canning  Equipment  for 
fruits  and  vegetables. 


oprague- 

HOOPESTON 


f  vision 

ILLINOIS 


Sprague- Sells  Division 
Hoopeston,  Illinois 

Send  us  fhe  A-B  General  Catalog  No.  ItO.  We  are  interested  in 
following  "California  Type"  machines. 


(Name) 

(Address) 
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WANTED  and  FOR  SALE 

This  is  a  page  that  must  be  read  each  week  to  be  appreciated.  You  are  unlikely  to  be  interested  every  week  in  what 
is  offered  here,  but  it  is  possible  you  will  be  a  dozen  times  in  the  year.  If  you  fail  to  see  and  accept 
your  opportunity  your  time  ts  lost,  together  with  money.  Rates  upon  application. 


FOR  SALE  — MACHINERY 


WANTED  — MACHINERY 


WE  ARE  manufacturers  of  canning  machinery  and 
also  specialize  in  buying  and  selling  used  and  rebuilt 
canning  machinery.  Write  us  in  reference  to  what 
you  desire  to  buy  or  sell.  Catalogs  for  the  asking. 
A.  K.  Robins  &  Co.,  Inc.,  Lombard  and  Concord  Sts., 
Baltimore,  Md. 


MACHINERY  FOR  SALE — Discontinued  plant. 
Tomato  Finishers;  Label  and  Picking  Tables;  Onion 
Peeling  and  Grinding  Machine;  Buffalo  Silent  Food 
Chopper;  Can  Conveyors;  Tomato  Washers  and 
Scalders;  2-inch  thick  Cypress  Cook  Tanks;  Tomato 
Peeling  Tables;  Hand  Fed  Rotary  Chile  Sauce  Filler; 
Catsup  Bottle  Filling  Machine;  Cyclone  Tomato  Pulp 
Machine ;  2-inch  Copper  Coils ;  Bean  Destoner ;  Nailing 
Machines ;  Boxing  Machines ;  Box  Stitchers ;  Improved 
Labeling  Machines;  Taylor’s  Recording  Thermome¬ 
ters;  all  size  Pulleys;  small  size  Fairbanks  Platform 
Scales;  Cincinnati  Time  Clocks.  C.  M.  London  &  Co., 
Inc.,  Greenwood,  Del. 


FOR  SALE  —  Copper  and  Aluminum  Cooking 
Kettles;  Retorts;  Labelers;  Fillers;  Filters  and  Filter 
Presses;  Tanks;  Pumps;  Mixers,  etc.  Send  for  com¬ 
plete  bulletin.  What  have  you  for  sale?  We  buy  for 
cash.  Consolidated  Products  Co.,  Inc.,  18-20  Park 
Row,  New  York,  N.  Y. 


FOR  SALE — One  75  ft.  Can  Conveyor  with  cable  in 
first  class  shape.  Fully  equipped  with  2  H.P.  C.E.-A.C. 
Motor.  Built  in  reduction  gear  both  motor  and  con¬ 
veyor.  Address  Box  A-2126  c/o  The  Canning  Trade. 


FOR  SALE — 400  No.  10  A.  &  B.  Continuous  Cooker 
and  a  400  Cooler  attached ;  A.  &  B.  No.  10  Water  Ex¬ 
hauster;  Kiefer  Visco  Filling  Machine  for  Butters, 
Jams  and  Jellies.  The  C.  H.  Musselman  Co., 
Biglerville,  Pa. 


FOR  SALE — Burt  Labeling  Machine  adjustable, 
Burt  Labeling  Machine  for  No.  3’s,  Universal  Filler, 
Steam  Crane,  No.  10  Hand  Filler,  No.  2  Hand  Filler, 
general  line  of  Pea  Machinery.  Address  Box  A-2141 
c/o  The  Canning  Trade. 


FOR  SALE — One  Sprague-Sells  hand  Tomato  Filler 
in  A-1  condition.  Fitted  for  No.  2  Cans.  W.  Scott 
Silver,  Nottingham,  Pa. 


WANTED — For  immediate  shipment,  following  used 
machinery:  three  large  Chisholm-Ryder  Bean  Snip¬ 
pers;  two  Lewis  Bean  Cutters;  three  Chisholm  Pre¬ 
graders,  No.  5  or  No.  6;  three  closed  or  open  standard 
size  Retorts;  fifty  4-tier  Process  Crates;  one  Shaker 
Washer.  Must  be  in  good  condition  and  priced  right. 
Address  Box  A-2138  c/o  The  Canning  Trade. 

WANTED — One  set  of  wagon  or  truck  Scales,  10 
tons  or  over.  Kindly  quote  the  best  price  and  where 
they  can  be  seen  in  first  letter.  Address  Box  A-2139 
c/o  The  Canning  Trade. 

HELP  WANTED 


WANTED — Superintendent  for  modern  dog  food  and  fish 
canning  plant  located  in  Florida.  To  an  experienced  man  this 
is  a  year  round  position  with  an  excellent  future.  Address  Box 
777,  Clearwater,  Fla. 


WANTED — Young  man  for  ketchup  season,  experienced  in 
analyzing  tomato  ketchup  for  mold  count,  also  familiar  in  taking 
specific  gravities.  Address  Box  B-2136  c/o  The  Canning  Trade. 


WANTED — Young  man  experienced  in  the  operation  of 
vacuum  pans  for  manufacturing  tomato  paste,  catsup  and  other 
tomato  products  in  New  York  State  factory.  Address  Box 
B-2140  c/o  The  Canning  Trade. 


WANTED — Experienced  Assistant  Sales  Manager  and  Gen¬ 
eral  Superintendent  in  the  canning  and  selling  of  oysters, 
shrimp  and  vegetables  South  Atlantic  Coast.  Only  high  grade 
man  with  ample  experience  considered.  References  required. 
Good  salary  to  right  party.  Address  Box  B-2131  c/o  The 
Canning  Trade. 


SITUATIONS  WANTED 


WANTED — Job  as  salesman  or  assistant  to  progres¬ 
sive  canner.  Exceptional  sales  background.  Under¬ 
stand  production.  Young,  aggressive,  well  educated, 
clean  record,  high  type  references.  If  you  are  a  busy 
growing  canner,  your  thorough  investigation  of  my 
proven  capability  urged.  Address  Box  B-2137  c/o  The 
Canning  Trade. 


POSITION  WANTED — As  Superintendent  or  Manager. 
Graduate  of  Massachusetts  Institute  of  Technology.  For  years 
Treasurer  and  Manager  of  a  plant  packing  jellies,  jams,  marma¬ 
lades,  pickles,  etc.  At  present  Supervisor  of  a  large  vegetable 
cannery.  Fine  references.  Address  Box  B-2135  c/o  The  Canning 
Trade. 


POSITION  WANTED — As  Superintendent  or  Foreman. 
Thoroughly  experienced  in  the  managing  of  help  and  know  the 
procedure  for  packing  a  full  line  of  vegetables.  A  machinist 
and  know  closing  machines  and  able  to  keep  other  equipment 
in  repair.  Best  of  references.  Address  Box  B-2134  c/o  The 
Canning  Trade. 


|P1  %  1  S»j  M I  ffe  Sitfi  I 


S/JIPSOfi 


Augmi  17,1936 


SMILE  AWHILE 


There  is  a  saving  grace  in  a  sense  of  humor 

Contribviions  Welcome 


^or  Conners 


SEEDS  for  CANNERS 

PROFITS 


IT  MAKES  A  DIFFERENCE 
Chimney — “Wot’s  de  best  way  to  teach  a  girl  to 
swim  ?” 

Johnny — “Well,  yer  want  ter  take  her  gently  down 
to  de  water,  put  your  arm  ’round  her  waist,  and — ” 
Chimney — “Oh,  cut  it  out.  It’s  my  sister.” 

Johnny — “Oh,  push  her  off  the  dock.” 


Write  for  complete  canning  seed  buyer's  guide 


D.  LANDRETH  SEED  COMPANY 


•America's  Oldest  Seed  House' 

BRISTOL,  PA. 


Doctor  Brown  sent  a  bill  for  ten  dollars  to  the  ter- 
rible-tempered  Mr.  Bangs.  The  bill  read — “To  services 
—$10.00.” 

Bangs  lost  his  terrible  temper.  He  rushed  to  the 
doctor’s  office.  “You’re  a  robber!”  he  shouted.  “Think 
of  it,  five  dollars  a  visit!  It  isn’t  worth  it.” 

Doc  Brown  rewrote  the  bill  and  sent  it — 

“To — getting  out  of  bed  at  2:00  A.  M.,  answering 
phone;  disturbing  wife;  dressing;  going  to  garage; 
cranking  ‘tin  Lizzie’;  two-mile  drive  in  cold;  saving 
baby’s  life ;  return  to  garage ;  waking  wife ;  undressing ; 
getting  back  into  bed — $10.00.”  Bill  was  promptly  paid 
with  apologies. 


MORRAL  CORN  CUTTER 


Either  Single  or  Double  Cut 


Morral  Combination 
Corn  Cutter 

For  Whole  Crain  or 
Cream  Style 

Morral  Corn  Husker 

Either  Single  or  Double 

Morral  Labeling  Machine 

and  other  machinery 


Write  for  catalog  and 
further  particulars 


MORRAL  BROTHERS,  Morral,  Ohio 


Recently  the  proprietor  of  a  country  hotel  served  a 
fine  plate  of  strawberries  to  a  patron. 

Patron — What  beautiful  berries !  Where  did  you  get 
them? 

Proprietor — I  raised  them. 

Patron — Do  you  put  fertilizer  on  them? 

Proprietor — You  can  put  anything  you  want  to  on 
them,  but  we  generally  put  cream  and  sugar  on. 


A  woman  teacher  in  trying  to  explain  the  meaning 
of  the  word  “slowly”,  illustrated  it  by  walking  across 
the  floor. 

When  she  asked  the  class  to  tell  her  how  she  walked, 
she  nearly  fainted  when  a  boy  at  the  foot  of  the  class 
shouted,  “Bow-legged,  ma’am !” 


They  were  driving  home.  The  night  was  black,  the 
road  unfrequented  and  it  was  past  two  o’clock.  Sud¬ 
denly  the  motor  gave  some  convulsive  sobs  and  the  car 
stopped.  The  young  man,  visibly  embarrassed,  made 
an  earnest  effort  to  start  the  engine,  but  failed.  After 
getting  out  and  looking  over  the  engine  he  turned  to 
the  girl  and  said : 

“This  is  most  unfortunate.  The  gasoline  tank  seems 
to  be  full  of  water  and  we  can’t  move  a  foot.” 

The  girl  was  far  less  perturbed.  She  said : 

“Come  on  inside  and  stop  looking  worried.  This 
has  happened  to  me  before.  All  we  have  to  do  is  to  sit 
on  the  back  seat  for  about  an  hour  and  the  water  turns 
right  back  into  gasoline.” 


I  got  a  rare  old  gift  for  Christmas.  One  of  Caesar’s 


coins. 


That’s  nothing.  I  got  some  of  Adams’  chewing 
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Two  Minutes  to  Change  Over 


The  Quick  Change 

BURT  ADJUSTABLE  LABELING  MACHINE 

Is  ready  in  a  jiffy  for  most  any  size  can— it  can  be  made  for  as  wide  a 
range  as  the  6  oz.  Tomato  Paste  to  No.  3  Tall.  Having  many  novel 
features,  it  provides  an  unusually  convenient  and  simple  means  of  ad¬ 
justability  accomplished  with  surprising  speed. 

An  indispensable  adjunct  to  any  plant,  either  as  a  general  purpose 
machine  to  supplement  other  equipment  or  to  replace  the  latter  if  it  is 
not  serving  efficiently.  Here  is  the  Labeler  you  can  use  very  advantage¬ 
ously;  it  will  pay  to  get  particulars — dropping  us  a  line  won’t  obligate 
you. 

BURT  MACHINE  COMPANY 

Baltimore,  Maryland 

A  GENERAL  LINE  OF  LABELERS,  CASE  PACKERS  AND  CASE  SEALERS 

Sales  Offices:  New  York  City  and  Chicago 
Represented  by  King  Sales  &  Engineering  Co.,  San  Francisco  las.  Q.  Leavitt  Co.,  Ogden,  Utah  and  Seattle,  Wash. 


August  17, 1936 
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THE  MARKETS 

IN  LEADING  CANNED  FOODS  CENTERS 


WEEKLY  REVIEW 

This  Year’s  Quality — One  Price  To  All — Coming  East  For  Corn 
— Open  Market  Beans  Too  High  For  Packing — Attention  To 
Packing  Operations 

Objections  —  in  commenting  upon  the  in¬ 
creased  costs  of  packing  during  a  short  crop 
season,  last  week,  we  mentioned  that  under 
such  conditions  the  quality  of  the  crops  is  generally  off. 
The  general  rule  is  that  prolific  crops  produce  high 
quality,  and  light  crops,  due  to  weather  or  other  dam¬ 
age,  are  usually  of  poorer  if  not  poor  quality.  As  we 
wrote  that  we  were  not  unmindful  of  the  fact  that  this 
season’s  crops  are  running  as  the  exception  to  that 
rule.  For  instance,  though  the  pea  crop  was  shortened 
to  only  a  fraction  of  its  normal,  the  quality  ran  high, 
and  so  with  many  other  crops.  To  get  out  of  the  can¬ 
ning  line,  and  the  consequent  bias,  the  cantaloupe  crop 
has  been  as  hard  hit  as  any  other,  yet  we  have  never 
seen  the  quality  better.  And  so,  as  might  have  been  ex¬ 
pected,  there  came  to  us  objections  to  this  reflection 
upon  the  quality  of  this  year’s  canning  crops.  Writes 
a  well  known  Pennsylvania  canner: 

“At  least  75  per  cent  of  the  Wax  Stringless 
Beans  we  are  packing  are  grading  extra  standard 
or  fancy.  We  believe  other  canners  in  this  sec¬ 
tion  are  doing  the  same,  but  they  won’t  know  it 
unless  they  have  their  Wax  Beans  graded  by  a 
licensed  grader. 

To  read  The  Canning  Trade  you  might  sup¬ 
pose  only  standard  Wax  Beans  were  packed  in 
this  section. 

Most  of  the  Green  Stringless  Beans  we  are 
packing  grade  extra  standard  and  we  think  you 
quote  both  standard  and  extra  standard  Cut 
Green.” 

And  this  same  canner,  going  on,  points  a  moral 
worth  serious  consideration.  He  says: 

“You  occasionally  recommend  canners  to  hold 
their  goods.  We  find  it  a  good  plan  to  sell  when 
buyers  want  to  buy  and  pay  us  a  profit.  We  have 
been  selling  freely  at  very  satisfactory  prices. 
After  the  frenzy  to  buy  is  supplied  or  cools  off,  we 
think  it’s  going  to  be  harder  to  sell  at  today’s 
prices.  We  have  been  working  about  night  and 
day,  fully  as  much  if  not  more  on  office  work  that 
includes  sales  as  on  packing.  And  we  don’t  be¬ 
lieve  we  are  making  any  mistake  especially  as  we 
have  sold  Fancy  Cut  Wax  Beans,  No.  2  cans,  at 
from  $1  to  $1.10  dozen  cannery  in  car  lots. 

The  brokers  wanted  the  Patman  Law  passed. 


They  know  it  prohibits  preferential  treatment  of 
competing  buyers.  And  yet  not  all  of  them  can 
get  away  from  their  former  almost  universal  plan 
of  making  offers.  We  think  that  if  such  offers 
are  accepted  and  later  result  in  prosecution  for 
preferential  treatment  that  the  broker  will  be  just 
as  guilty  as  we — probably  the  buyer  don’t  know 
of  such  offers  so  the  buyers  would  not  be  guilty. 
This  is  a  good  chance  to  remind  brokers  that  can¬ 
ners  cannot  give  preferential  treatment  to  com¬ 
peting  buyers,  so  if  a  canner  accepts  one  offer  be¬ 
low  his  list  price,  he  immediately  makes  that 
lower  price  his  list  price.” 

THE  MARKET — Corn  has  been  selling  here,  all 
futures,  like  hot  cakes.  Standard  crushed  white  corn 
is  quoted  at  92i/2C  to  $1,  and  extra  standard  at  $1 
and  above.  They  are  packing  cream  style  Golden 
Bantam,  but  it  is  a  matter  of  dickering  with  the  seller 
to  find  what  the  price  is  he  will  accept.  They  are  start¬ 
ing  the  canning  of  shoepeg  and  2’s  Fancy  are  held  at 
$1.20  as  bottom,  and  the  sky,  apparently,  the  limit. 
Extra  Standard  is  held  at  $1.10,  and  Standard  at  $1. 

A  Pennsylvania  canner  is  quoting  Fancy  whole 
grain  Golden  Bantam  at  $1.25.  One  well  known  can¬ 
ner  of  that  State  contracted  for  40,000  cases  of  this 
product,  but  not  a  time  when  prices  were  where  they 
are  today. 

It  will  be  understood  from  this  that  the  West  is  here 
buying  to  cover,  and  it  is  not  too  much  to  say  that  the 
whole  country  is  coming  this  way,  and  the  canners  are 
selling,  as  our  correspondent  shows  above,  and  this 
time  at  some  profit.  This  holds  true  all  down  the  line, 
and  is  not  confined  to  corn.  Read  the  crop  reports 
from  the  Ozarks  and  note  that  their  crops  of  tomatoes 
have  burned  up,  and  that  the  canners  have  but  slim 
chances  for  any  canning  whatever,  and  then  only 
should  good  soaking  rains  come  quickly. 

Stringless  beans  are  being  taken  by  the  hucksters 
as  fast  as  they  come  in,  and  the  canners  cannot  afford 
to  compete.  Other  canners,  working  on  their  con¬ 
tracted  acreage,  will  get  the  breaks,  if  they  can  only 
get  the  crops,  and  none  of  them  is  even  hoping  for  a 
full  yield  anywhere. 

They  are  packing  some  beets,  but  it  is  mighty  hard 
to  find  a  quotation  on  them.  If  New  York  State  and 
Wisconsin  should  turn  about  and  have  good  wet,  grow¬ 
ing  weather  from  now  on  they  may  help  out  this  situa¬ 
tion  materially,  but  who  can  say  that. 
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It  is  said  that  most  canners  of  lima  beans  are  well 
booked  up  on  future  and  are  therefore  out  of  the  mar¬ 
ket  on  any  further  orders.  Spot  stocks  have  dwindled 
down  to  retail  sizes  and  are  selling  at  a  variety  of 
prices  to  clean  out,  most  of  them  the  lower  grades. 

The  active  season  of  the  canners  is  now  on  and  the^ 
are  more  concerned  with  getting  out  the  pack  than 
with  selling.  The  market  is  spoken  of  as  boiling,  and 
it  is  just  that.  The  weather  in  this  section  has  been 
good  for  canning  crops,  with  some  rain  though  not 
enough,  and  not  too  much  heat.  The  central  west  is 
still  suffering,  and  it  is  almost  too  late  to  undo  the 
trouble  that  has  been  made.  True  to  form  another  big 
pack  year  has  failed  to  follow  last  year’s  lead,  and  buy¬ 
ers  are  groaning  in  consequence.  This,  too,  runs  true 
to  form.  But  neither  is  the  canner’s  lot  a  happy  one, 
for  his  packs  are  short,  and  he  has  not  the  goods  to  re¬ 
coup  last  year’s  losses. 

NEW  YORK  MARKET 

By  “New  York  Stater’’ 

Special  Correspondent  of  “The  Canning  Trade" 

Firmness  Continues — Formal  Salmon  Prices  Lower — ^Tomatoes 
Strong  With  Offerings  Light — $1.00  Standard  Corn  Talked — 

Top  Grade  Pea  Prices  Nominal — California  Fruits  Higher 

New  York,  August  14th,  1936. 

HE  SITUATION — Continued  firmness  in  canned 
vegetables,  with  steadily  dwindling  stocks  in  first 
hands,  and  an  easing  in  the  position  of  the  canned 
salmon  market  characterized  trading  in  the  canned 
foods  mart  during  the  past  week.  Study  of  pack  sta¬ 
tistics  covering  vegetables,  and  the  covering  of  addi¬ 
tional  requirements  made  necessary  by  pro  rata  deliv¬ 
eries  in  many  instance  is  keeping  the  jobbers  busy. 

THE  OUTLOOK — ^With  the  market  for  many 
canned  vegetables  still  on  the  upward  move,  distribu¬ 
tors  in  many  instances  are  marking  time  in  anticipa¬ 
tion  of  a  recession.  Considerable  additional  buying  in 
early  fall  will  be  necessary  in  many  cases  where  dis¬ 
tributors  who  had  amply  covered  early  requirements 
by  future  contracts  now  find  themselves  short,  either 
because  of  pro  rata  deliveries  or  cancellation  of  con¬ 
tracts  which  conflicted  with  the  provisions  of  the  Rob- 
inson-Patman  Act,  or  both.  It  is  definitely  a  sellers’ 
market  on  most  canned  vegetable  items,  however,  and 
canners  with  sufficient  fortitude  to  “stand  pat”  at  their 
advanced  price  levels  should  experience  no  great  diffi¬ 
culty  in  moving  their  holdings  into  distributing  chan¬ 
nels  prior  to  the  1937  canning  season.  Many  packers, 
in  fact,  anticipate  definitely  higher  prices  by  the  early 
part  of  the  coming  year,  and  are  not  disposed  to  con¬ 
sider  additional  business  at  current  price  levels. 

SALMON — After  several  weeks  of  almost  continu¬ 
ous  price  jockeying,  the  market  for  1936  pack  Alaska 
salmon  has  been  established  with  the  announcement  of 
formal  opening  prices  by  most  prominent  factors.  The 
formal  opening  basis  is  below  earlier  prices.  The  price 


list  of  Libby,  McNeill  &  Libby,  typical  of  that  of  the 
better-known  canners,  follows :  Featured  label.  No.  1 
tall  Alaska  sockeye,  $2 ;  fancy  reds,  $2 ;  No.  1  flat  fancy 
reds,  $2.50;  fancy  red  halves,  $1.50;  No.  1  tall  Alaska 
Chinooks,  $1.80 ;  No.  1  flat  Alaska  Chinooks,  $1.95 ;  flat 
halves  Alaska  Chinooks,  $1.35.  On  others  labels,  Libby 
quotes  this  year’s  pack  at  $1.60  for  No.  1  tall  medium 
reds,  $1  for  No.  1  tall  Alaska  pinks,  and  921/2  cents 
for  No.  1  tall  Alaska  chums,  all  prices  f.  o.  b.  Coast, 
with  fancy  No.  1  tall  Alaska  reds  guaranteed  against 
seller’s  decline  up  to  December  31.  Deming  &  Gould, 
who  had  opened  chums  at  90  cents,  have  revised  their 
quotation  to  921/)  cents.  Some  sellers  are  offering  new 
pack  fancy  red  Alaska  salmon  at  $1.90,  indicating  that 
the  market  is  definitely  less  strong  than  was  the  case 
a  few  weeks  back  when  sellers  were  quoting  $2.25  and 
predicting  advances.  In  connection  with  the  low  prices 
named  in  opening  schedules,  however,  it  is  pointed  out 
in  several  quarters  of  the  market  that  canners  may  be 
expected  to  advance  their  prices  in  the  near  future, 
early  business  running  into  substantial  totals. 

TOMATOES — Continued  strength  is  evident  in  the 
market  for  southern  tomatoes,  with  trading  neces¬ 
sarily  restricted  due  to  limited  offerings  for  prompt 
shipment.  Canners  this  week  were  offering  standard 
Is  at  45  cents,  2s  at  70  cents,  2i/)S  at  95  cents,  3s  at 
$1,  and  10s  at  $3,  all  f.  o.  b.  canneries.  These  prices 
are  “inside”  quotations,  with  many  packers  holding  at 
higher  levels.  Firmness  is  reported  from  the  midwest, 
while  the  California  market  holds  steady,  with  offer¬ 
ings  for  prompt  shipment  at  95  cents  for  and 
$3.50  for  10s,  in  puree,  and  $1.30  for  2ViS  and  $4  for 
10s  solid  pack,  all  f.  o.  b.  Coast. 

STRINGLESS  BEANS — The  market  for  standard 
cut  stringless  beans  has  again  strengthened,  with 
southern  canners  now  holding  2s  at  90  cents  and  10s 
at  $4,  at  canneries.  Demand  has  slackened  at  the 
higher  price  levels,  with  distributors  working  out 
stocks  purchased  earlier  at  lower  price  levels  before 
making  replacement  purchases. 

CORN — The  outlook  for  short  supplies  and  higher 
prices  for  canned  corn  remains  unchanged,  and  the 
week’s  crop  report,  indicating  a  very  short  yield  this 
year,  has  nothing  to  weaken  the  market  position.  Can¬ 
ners  have  advanced  their  prices  for  new  pack  standard 
crushed  corn  to  a  range  of  921/0  cents  and  95  cents  at 
canneries,  and  $1  standard  corn  is  being  freely  dis¬ 
cussed.  A  few  offerings  of  new  pack  extra  standards 
at  $1  were  reported  during  the  week.  Fancy  corn  con¬ 
tinues  in  extremely  strong  position,  with  short  deliv¬ 
eries  on  futures  contracts  anticipated  in  many  cases 
this  fall. 
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PEAS — Firmness  continues  evident  in  this  division 
of  the  market,  and  canners  are  booking  a  moderate 
volume.  Southern  canners  quote  No.  4  sieve  early 
Junes  at  8714  cents  for  prompt  shipment,  with  10s 
offering  at  $4.25.  On  No.  3  sieve  standards,  southern 
pack,  the  market  is  quoted  at  90  cents  for  prompt  ship¬ 
ment.  Buyers  are  getting  short  deliveries  of  fancy 
sieves,  and  the  spot  market  for  top  grades  remains  in 
nominal  position,  with  canners  having  unsold  stocks 
on  hand  waiting  for  further  clarification  of  the  market 
picture  before  proceeding  further. 

FRUITS  HIGHER— Libby,  McNeill  &  Libby  this 
week  revised  its  list  of  canned  fruit  prices,  advancing 
quotations  on  apricots  and  peaches.  New  prices  on 
’cots  are  as  follows:  Featured  brand,  2i4s  $1.75, 
standards  $1.45;  2s  $1.35  and  $1.10,  Is  $1.20  and 
$1.02V->,  10s  $6  and  $5.  Peaches,  featured  brand, 
$1.55,  standards  $1.40;  2s  $1.20  and  $1.10,  Is  $1.07^ 
and  921/2  cents,  lOs  $5.50  and  $4.75.  Coast  reports 
indicate  that  peaches  will  open  this  year  at  $1.40  on 
standard  2i4s  and  $1.50  on  choice. 

PEARS — Tentative  opening  prices  have  been 
named  on  California  Bartlett  pears  on  the, basis  of 
$1.45  for  standard  2I/2S  and  $1.60  for  choice,  and  for¬ 
mal  opening  prices  are  expected  to  be  in  line  with 
these  figures.  Buyers  are  holding  off  making  exten¬ 
sive  commitments  until  the  formal  opening  prices  of 
the  larger  factors  are  available. 

APPLE  SAUCE — New  pack  New  York  State  fancy 
apple  sauce  was  offered  out  this  week  on  the  basis  of 
80  cents  for  2s.  This  price  is  over  the  1935  level  and 
bears  out  previous  reports  of  higher  markets  for 
canned  apple  products  this  year. 

THE  R.-P.  LAW — The  Robinson-Patman  price  con¬ 
trol  law  is  having  a  pronounced  effect  upon  selling 
operations  in  the  New  York  area  this  season.  Brok¬ 
ers  are  showing  unusual  interest  in  ascertaining  that 
the  prices  quoted  them  for  the  trade  in  the  metropoli¬ 
tan  district  are  in  line  with  those  at  which  the  same 
goods  are  being  offered  to  jobbers  and  other  distribu¬ 
tors  in  competing  territory.  It  now  appears  that  the 
operation  of  the  new  law  will  greatly  affect  previous 
policies  of  some  canners  who  unloaded  burdensome 
surpluses  in  the  New  York  market  while  maintaining 
higher  price  levels  on  several  goods  in  nearby  dis- 
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tributing  centers.  The  operations  of  some  of  the  New 
York  wholesale  grocers  are  so  extensive  that  they  come 
into  direct  competition  with  other  wholesalers  in  many 
different  parts  of  the  country,  all  of  which  must  be 
taken  into  consideration  under  the  terms  of  the  new 
statute. 

CHICAGO  MARKET 

By  ‘Mllinois” 

Special  Correspondent  of  *‘The  Canning  Trade" 

Drought  and  Reduction  in  Production  Stabilizing  Values  — 
Light  Showers  Helping  Late  Crops — ^Tomato  Canning  Begins — 
Market  Generally  in  Unsettled  Condition,  Sellers  Withdraw¬ 
ing,  Product  Scarce,  Prices  Advancing. 

Chicago,  Ill.,  August  14,  1936. 

HE  MARKET — Drought  conditions  and  a  marked 
reduction  in  vegetable  production  is  the  key  which 
has  unlocked  the  door  to  an  unusually  steady  vol¬ 
ume  of  business.  Many  of  the  trade  have  been  more 
or  less  carried  away  by  the  developments  of  the  past 
several  weeks  and  even  yet  have  failed  to  realize  that 
a  real  shortage  in  many  items  in  the  canned  food  line 
is  eminent. 

Trading  continues  on  a  broad  front.  Values  are 
more  than  well  maintained  and  there  are  some  who 
look  for  even  higher  prices  than  those  which  rule  to¬ 
day.  All  in  all,  the  situation  seems  to  be  well  founded. 

CORN — The  general  impression  is  that  this  year’s 
total  production  will  not  exceed  50  per  cent,  possibly 
60  per  cent  of  last  year.  It  is  pointed  out  that  the 
acreage  in  1936  was  35  per  cent  greater  on  yellow  corn 
and  an  equal  amount  less  on  white  corn.  In  yellow 
corn  is  where  the  greater  damage  has  been  recorded 
throughout  the  Central  States.  Drought  and  heat  has 
taken  its  toll  in  no  uncertain  way.  Chicago  brokers 
report  that  all  corn  canners  have  withdrawn  from  the 
market  except  those  in  Maine  and  Maryland  and  some 
business  has  been  done  in  this  section  from  those  two 
Eastern  corn  producing  belts.  The  going  prices  are — 
No.  2  fancy  whole  kernel  Golden  Bantam  at  $1.25,  No. 
2  fancy  cream  style  Golden  Bantam  at  $1.15,  and  No.  2 
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fancy  cream  style  white  at  $1.15,  F.  0.  B.  factories, 
Maine  and  Maryland. 

GREEN  AND  WAX  BEANS  —  Light  showers  in 
certain  favored  sections  of  Wisconsin,  Michigan  and 
New  York  have  helped  out  the  late  acreage  but  at  the 
best,  authorities  maintain  that  this  year’s  pack  cannot 
help  but  be  materially  less  than  last  year.  Few  can- 
ners  indeed  are  to  be  found  today  quoting  green  or 
wax  beans  of  any  grade  or  size.  The  writer  of  this 
column  heard  of  one  quotation  of  No.  2  tin  standard 
cut  green  beans  at  90c  Maryland,  No.  10  tin  standard 
cut  wax  beans  at  $4.50  Maine. 

SAUER  KRAUT — Talk  about  spectacular  advances, 
old  king  sauer  kraut  has  sure  recorded  one.  Just  a 
couple  of  months  ago,  you  could  buy  No.  2i/j  fancy 
sauer  kraut  at  65c  to  70c.  Today  it  is  $1.20  to  $1.25. 


CALIFORNIA  FRUITS  —  Both  peaches  and  apri¬ 
cots  have  recorded  advances.  The  local  market  pur¬ 
chased  extremely  heavy  at  the  low  prices  that  pre¬ 
vailed  a  month  ago  on  No.  2^/2  standard  and  choice 
yellow  cling  peaches  and  are  not  showing  any  interest 
at  the  advanced  levels  of  today. 

Jt  jn 

GULF  STATES  MARKET 

By  “Bayou" 

Special  Correspondent  of  “The  Canning  Trade" 

Shrimp  Season  Gets  Under  Way — Religious  Ceremonies  Mark 
Fishing  Boats  Departure — Okra  Pack  Small 

Mobile,  Ala.,  August  14,  1936. 


TOMATOES  —  Indiana  canners  have  started  in  a 
small  way  but  it  will  be  about  the  last  week  of  the 
month  before  heavy  runs  will  be  recorded.  Some  sec¬ 
tions  of  the  states  of  Illinois,  Indiana  and  Ohio  are 
favorable  but  others  are  very  poor,  so  much  so  that 
it  is  claimed  the  present  outlook  is  for  about  75  per 
cent  of  last  year.  More  interest  is  being  noted  in 
futures  and  considerable  business  is  being  booked  on 
the  basis  of — No.  2  standard  tomatoes  at  75c  factory. 
No.  21/2  standard  tomatoes  at  $1.00  factory,  and  No. 
10  standard  tomatoes  at  $3.25  factory.  In  spots, 
Indiana  is  about  cleaned  up  on  No.  2  tins.  The  other 
sizes  have  been  gone  for  the  past  several  weeks.  On 
No.  2’s  a  few  are  still  available  at  77  ^/jc  to  80c  factory. 

BEETS — Crop  prospects  in  Wisconsin  are  poor. 
Rain  is  needed.  All  of  the  larger  beet  canners  have 
withdrawn  from  the  market.  Spots  are  cleaned  up. 
A  turn  to  better  weather  within  the  next  few  weeks 
might  bring  the  later  plantings  through  to  a  fairly 
good  production. 

PUMPKIN — Considerable  interest  is  being  devel¬ 
oped.  Spot  stocks  of  all  grades  and  sizes  are  cleaned 
up.  Dry  weather  has  cut  the  crop  prospects  mate¬ 
rially.  Some  business  is  being  recorded  daily  on  the 
basis  of — No.  2  fancy  pumpkin  at  65c  factory.  No.  2V2 
fancy  pumpkin  at  85c  factory.  No.  10  fancy  pumpkin 
at  $2.80  factory. 

PEAS — It  now  seems  to  be  taken  for  granted  that 
the  total  pack  is  approximately  17  million  cases.  The 
market  is  firm.  Buyers  however  have  not  shown  the 
same  keen  interest  in  peas  as  they  have  in  other  can¬ 
ned  vegetables.  Prices  are  held  at  90c  to  $1.00  as  the 
lowest  for  the  standard  grade.  A  few  fancy  Alaskas 
appear  from  time  to  time  but  are  quickly  purchased. 
Sweet  peas  are  in  light  supply  throughout  this  district. 

The  fear  that  some  canners  will  jump  in  and  pack 
heavily  of  soaked  peas  like  they  did  in  the  winter  of 
1934-35  is  causing  some  comment  around  the  market. 

GRAPEFRUIT  —  Some  movement  has  been  noted 
out  of  Florida  on  both  the  grapefruit  as  well  as  juice. 
Some  future  business  is  reported  out  of  Texas  where 
low  prices  were  named.  No.  2  fancy  grapefruit  hearts 
are  quoted  at  $1.15  F.  0.  B.  Florida,  with  No.  2  tin 
broken  at  $1.00  to  $1.05  Florida,  for  prompt  shipment 
from  last  season’s  pack. 


SHRIMP — The  first  week  of  the  1936  Fall  shrimp 
season  in  Alabama  has  just  ended  and  outside  of 
a  small  pack  turned  out  by  one  firm  of  Bayou  La 
Batre,  Ala.,  there  were  no  other  activities. 

The  fishermen  that  went  out  report  the  shrimp  very 
scarce  and  scattered. 

No  other  shrimp  canneries  in  Bayou  La  Batre 
operated  this  past  week  as  the  boats  that  fish  for  them 
did  not  go  out.  The  reason  that  some  of  the  shrimpers 
give  for  not  going  out  is  that  shrimp  are  too  scarce, 
while  others  say  that  they  are  waiting  for  the  season 
to  open  in  Mississippi  and  Louisiana,  as  they  are  mem¬ 
bers  of  the  Gulf  Coast  Fishermen  and  Oystermen 
Association. 

However,  all  the  boats  for  the  different  canneries 
are  out  this  week  and  it  is  expected  that  the  shrimp 
pack  will  get  under  way  in  earnest. 

The  Fall  shrimp  canning  season  opened  legally  in 
Mississippi  and  Louisiana  on  August  10,  and  some  500 
boats  left  Biloxi,  Mississippi,  for  the  Mississippi 
Sound  and  the  Louisiana  Marsh  in  search  of  the 
crustaceans.  Louisiana  sent  out  about  600  boats  and 
they  fish  mostly  west  of  the  Mississippi  River.  It  is 
estimated  that  there  were  easily  75  more  trawl  boats 
this  season  that  started  out  than  last  season. 

In  previous  years,  the  Biloxi  fishermen  staged  a 
religious  celebration  before  starting  out  on  their 
initial  trip  to  the  shrimping  grounds,  by  having  a 
Catholic  Priest  hold  services  on  the  beach  and  then  the 
priest  would  bless  the  men  and  boats.  There  is  no 
account  of  this  old  custom  being  held  this  season,  but 
instead  a  Catholic  nine-day  prayer,  called  “Novena’’ 
in  honor  of  our  Lady  of  Perpetual  Help  to  ask  God’s 
blessing  on  the  Biloxi  fishing  fieet  was  held  at  St. 
Michael’s  Church  in  Biloxi  by  Father  Hillebrand. 
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The  Louisiana  shrimp  fishermen,  who  are  practically 
all  Catholics,  staged  the  ancient  pageantry  and  Arch¬ 
bishop  Joseph  Francis  Rummel  made  a  special  trip 
from  New  Orleans  to  Bayou  Little  Callou  to  bless  the 
fishermen  and  their  freshly  painted  and  overhauled 
boats  and  fishing  gear. 

The  fishermen  gathered  for  miles  around  for  the 
blessing,  all  in  holiday  attire.  The  active  shrimpers 
stood  bareheaded  in  their  boats,  while  the  older  men, 
women  and  children  grouped  on  the  beach,  joining  in 
the  prayer. 

The  Archbishop  offered  up  the  following  prayer: 
“0  Lord  favor  our  supplications  and  bless  these  boats 
with  Thy  holy  right  hand  and  all  who  labor  thereon 
as  Thou  condescends  to  bless  the  Ark  of  Noah  floating 
in  the  deluge.  Extend  to  them  Thy  right  hand  as  thou 
didst  extend  it  to  Peter,  walking  upon  the  lake.  Pro¬ 
tect  Thy  servants  and  guide  them  to  the  safe  and  de¬ 
sired  port  after  having  transacted  and  rightly  done 
their  work.” 

It  may  be  interested  to  know  that  French  is  the 
universal  language  of  this  fishing  community  in 
Louisiana  and  few  of  the  shrimpers  speak  English. 

The  canners  and  fishermen  of  Louisiana,  Mississippi 
and  Alabama  have  agreed  on  the  following  prices  for 
shrimp:  the  factories  are  to  pay  $5  per  barrel  outside 
for  shrimp  running  31  to  the  pound  or  more,  plus 
$1.50  per  barrel  for  freighting,  factories  to  pay  for 
ice ;  $6  per  barrel  is  to  be  paid  for  shrimp  that  run  30 
count  and  less  to  the  pound,  plus  the  $1.50  per  barrel 
for  freighting  and  the  factories  also  to  furnish  the  ice. 

The  price  of  the  new  pack  shrimp  is  $1.15  per  dozen 
for  No.  1  small;  $1.20  per  dozen  for  No.  1  medium, 
and  $1.30  per  dozen  for  No.  1  large,  f.  o.  b.  factory. 
No  large  shrimp  will  be  available  for  several  weeks  to 
come,  but  this  is  not  an  unusual  occurrence,  because 
every  year  at  the  starting  of  the  Fall  shrimp  season 
only  small  and  medium  shrimp  are  available. 

OKRA — The  okra  pack  is  the  only  vegetable  pack 
that  is  going  on  in  this  section  at  this  time  and 
whether  it  has  reached  its  peak  or  not,  remains  to  be 
seen,  as  it  has  not  moved  very  briskly  and  there  will 
be  a  shortage  in  the  pack. 

There  is  not  a  whole  lot  of  okra  consumed,  but  the 
growth  of  the  plant  being  limited  to  just  certain  locali¬ 
ties  of  this  country,  the  consumption  is  about  equal  to 
production  and  those  localities  that  produce  okra  are 
able  to  dispose  of  their  pack  at  a  fair  price.  It  is 
second  to  the  most  important  vegetable  pack  of  this 
section  and  the  bean  pack  leads  them  all  by  a  big 
margin. 

The  weather  continues  very  hot  and  dry  and 
although  we  have  had  occasional  showers,  yet  we  need 
a  general  rain  to  soak  the  ground  well. 

Most  of  the  canners  have  withdrawn  prices  on  okra, 
because  they  fear  that  they  are  not  going  to  have 
enough  okra  for  the  orders  that  they  have  already 
booked.  A  tentative  price  of  82l^c  per  dozen  for  No. 
2  is  being  quoted. 


OYSTERS — The  price  of  canned  oysters  is  $1  per 
dozen  for  four  ounce;  $1.05  per  dozen  for  five  ounce; 
$2  per  dozen  for  eight  ounce,  and  $2.15  per  dozen  for 
ten  ounce,  f.  o.  b.  cannery. 
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CALIFORNIA  MARKET 

By  “Bericday” 

Special  Correspondent  of  “The  Canning  Trade?* 

Lively — Apricots  and  Peaches  Get  Most  Attention — ^Tomato 
Prices  Advance — New  Pack  Salmon  Prices  Named — Tomato 
Paste  Packers  Organize 

San  Francisco,  Calif.,  August  14,  1936. 

SITUATION — The  canned  foods  market  continues 
very  lively  here,  with  business  the  best  in  recent 
years.  Almost  all  lines  are  moving  freely,  but  the 
big  business  being  done  on  apricots  and  peaches  rather 
overshadows  that  on  other  fruits,  vegetables  and  fish. 
Only  a  few  weeks  ago  pineapple  was  holding  the  spot¬ 
light  and  in  a  short  time  it  may  be  pears  or  salmon 
that  will  be  getting  special  attention.  And  price 
changes  are  being  made  every  few  days,  making  it 
difficult  to  keep  track  of  lists.  Once  again  it  is  a  sell¬ 
er’s  market,  but  buyers  do  not  seem  to  be  registering 
any  complaints. 

PEACHES  have  been  getting  a  lot  of  attention  dur¬ 
ing  the  week  and  a  very  considerable  part  of  the  pack 
now  being  made  has  already  been  disposed  of.  The 
hot  wave  that  has  been  sweeping  over  the  interior  of 
the  State  has  caused  peaches  to  ripen  with  a  rush  and 
it  would  seem  that  the  pack  would  scarcely  come  up  to 
early  estimates.  Only  No.  1  fruit  is  being  packed  and 
more  of  the  crop  is  running  to  small  sizes  than  had 
been  figured  on.  The  hot  weather  has  ripened  it  be¬ 
fore  it  could  get  its  full  growth.  The  California  Pack¬ 
ing  Corporation,  which  has  put  out  no  formal  opening 
list  as  yet,  has  advanced  its  informal  prices  on  No.  21/2 
Standard  cling  peaches  to  $1.40,  and  on  No.  2^^  Del 
Monte  brand  to  $1.55.  Various  independent  packers 
have  also  made  advances  in  lists  and  the  prices  of 
many  of  these  are  very  close  to  those  quoted  on  fea¬ 
tured  brands. 

APRICOTS  continue  to  move  freely,  but  buyers  are 
finding  it  almost  impossible  to  get  complete  assort¬ 
ments  from  any  one  packer.  Canners  are  doing  a  lot 
of  trading  among  themselves,  but  even  with  this  buy¬ 
ers  have  to  shop  around  to  get  some  wanted  items. 
No.  2V2  standard  have  been  advanced  to  $1.45  and 
$1.50,  with  choice  quoted  at  $1.75. 

TOMATOES — Prices  on  tomatoes  and  tomato  prod¬ 
ucts  have  been  advanced  by  several  packers,  the  list  of 
the  California  Packing  Corporation  including  the  fol¬ 
lowing  :  Del  Monte  chili  sauce.  No.  10,  $7.00 ;  Del  Monte 
catsup.  No.  10,  $5.50;  Mission  catsup,  No.  10,  $4.50; 
and  Winner  brand  catsup  from  trimmings.  No.  10, 
$4.25.  Del  Monte  tomato  juice,  buffet,  40  cents;  pic¬ 
nics,  50  cents ;  No.  1  tall,  65  cents ;  No.  2  tall,  80  cents ; 
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No.  2V^,  $1.05,  48  oz.  cylinder  tins,  $1.85,  and  No.  10, 
$3.25.  Del  Monte  tomato  sauce  is  quoted  at  421/2  cents 
in  buffet  tins  and  at  $3.75  in  the  No.  10  size.  Del  Monte 
brand  puree  is  listed  at  $3.50  for  No.  10s,  with  Winner 
brand  at  $3.25.  New  prices  on  Del  Monte  solid  pack 
tomatoes  are  95  cents  for  No.  1  tall,  $1.10  for  No.  2, 
$1.45  for  No.  21/2,  and  $4.50  for  No.  10. 

SALMON — Opening  prices  on  Alaska  salmon  have 
been  named  by  the  California  Packing  Corporation, 
as  follows :  No.  1  tall  Del  Monte  and  featured  brands, 
$2;  halves  flat,  $1.50;  No.  1  tall  pinks,  $1;  No.  1  tall 
chums,  921/2  cents,  and  Hatchery  and  Iceberg  brands 
red  salmon,  $1.70.  The  prices  are  guaranteed  against 
the  decline  of  the  packing  firm  from  sixty  days  after 
the  date  of  arrival  of  goods  at  destination,  this  apply¬ 
ing  to  unshipped  orders,  goods  in  transit  and  unsold 
floor  stocks  in  buyer’s  warehouse.  The  Alaska  Pack¬ 
ers  Association  steamer  Delarof  has  sailed  from  Bris¬ 
tol  Bay  for  San  Francisco  with  a  full  cargo  of  salmon 
and  deliveries  will  be  commenced  immediately  upon 
her  arrival. 

BROCCOLI — The  California  pack  of  broccoli  has 
been  completely  sold  up,  this  product  having  met  with 
a  ready  reception  wherever  offered.  Arrangements 
are  being  made  to  increase  the  pack  next  year  in  keep¬ 
ing  with  the  demand  that  has  been  developed. 

NEW  ASSOCIATION  1 — The  remarkable  growth  of 
packing  tomato  paste  in  California  has  led  to  the  or¬ 
ganization  of  packers  specializing  in  this  product,  and 
the  new  association  plans  to  become  affiliated  with  the 
Canners  League  of  California  as  a  special  section,  as 
has  been  done  by  the  preservers  and  others.  F.  E. 
Booth,  of  the  F.  E.  Booth  Company,  Inc.,  San  Fran¬ 
cisco,  has  been  made  chairman  of  the  section,  with 
Charles  P.  Dorr  secretary.  Plans  are  being  discussed 
for  the  launching  of  a  co-operation  advertising  cam¬ 
paign  on  tomato  paste. 

SUGAR  SITUATION  IMPROVING 

OF  interest  to  canners  and  distributors  alike  is  the  sugar 
market  situation,  which  with  recent  weeks  has  been  rather 
slow,  while  the  industry  has  been  readjusting  its  operations  in 
conformity  with  the  provisions  of  the  Robinson-Patman  Act.  An 
interesting  summary  of  the  market  situation  is  presented  by 
Fenner  &  Beane  of  New  York,  who  analyze  the  outlook  as 
follows: 

“Uncertainties  that  have  beclouded  the  sugar  situation,  hold¬ 
ing  that  market  in  the  doldrums  during  the  past  few  months, 
appear  to  be  gradually  reaching  the  final  stage  of  clarification. 
Refiners’  congested  conditions  are  being  alleviated  through  the 
forcing  of  withdrawals  of  refined,  and  as  arrivals  of  raw  sugars 
have  been  falling  off,  their  stocks  are  getting  down  to  a  more 
normal  basis.  New  business  in  refined  is  developing.  Some  of 
the  consuming  and  distributing  trade  have  come  into  the  market 
for  refined  for  prompt  shipment.  With  old  contracts  cleaned 
up,  an  increasing  number  of  new  buyers  are  expected  to  enter 
the  market  for  supplies  of  refined.  Refiners,  too,  are  attaining 
a  position  wherein  they  can  handle  additional  raw  sugars.  Sev¬ 
eral  late  August-September  arrival  cargoes  of  raws  have  been 
purchased  by  refiners  recently  and  their  interest  in  September 
arrival  raws  is  increasing,  although  so  far  they  have  resisted 
advancing  their  buying  views  to  meet  sellers’  ideas.  On  the 
other  hand,  there  is  no  evident  pressure  to  sell  and  it  seems  that 
the  majority  of  holders  of  unsold  raws  are  intent  on  securing 
better  prices.  While  the  element  of  time  has  so  far  been  in 
favor  of  buyers,  it  seems  that  it  is  now  turning  in  favor  of 
sellers. 
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At  No  Extra  Cost 

Wrile  for  Sampla  and  ‘Prices 

RIVERSIDE  MANUFACTURING  CO. 

MURFREESBORO,  NORTH  CAROLINA 


MODEItN 

GANSE 


9 


e 


GAMSE  LITHOGRAPHING  CD. 


Herman  Eamse .  Press'd-. 

419-^21  E. Lombard  St. 

BALTIMORE. MD. 

Phomes — Plaza  iS^S-/S^6 


August  17, 1936 


THE  CANNING  TRADE 


27 


CANNED  FOOD  PRICES 


All  Prices  quoted  F.  O.  B.  Factory 

Prices  given  represent  the  high  and  low  canners’  selling  price 
of  the  current  week,  subject  to  customary  cash  discounts. 
Quotations  per  dozen  unless  otherwise  noted.  “Eastern” 
quotations  for  Atlantic  Coast  States  east  of  Ohio  River; 
“Central”:  Central  States  West  of  Ohio  River  to  Mountain 
States;  “West  Coast”:  Mountain  and  Pacific  Coast  States. 

Quotations  on  this  page  are  for  spot  goods.  For  future 
quotations  see  market  reports. 

Canned  Vegetables 


CANNED  VEGETABLES— Continnei 


Eastern 
Low  High 


White,  Fancy  No.  2.. 

No.  10  . . 

Ex.  Std.  No.  2 . 

No.  10  _ 

Std.  No.  2 . 

No.  10  . . 


Eastern 

Central 

West  Coast 

Low  High 

Low 

High 

Low 

High 

ASPARAGUS 

White  Colossal,  No.  2Vii . 

2.76 

2.86 

Large,  No.  2  Vi . 

2.80 

2.90 

2.70 

2,85 

Green  Mam.,  N^o.  2  ro.  cans.... 

2.35 

2.50 

2.36 

2.60 

Medium,  No.  1  tall . 

1.60 

1.70 

1.86 

1.86 

Large,  No.  2 . 

2.26 

2.36 

2.35 

2.45 

Tips,  White,  Mam.  No.  1  sq.... 

. 

_ 

. 

2.60 

2.70 

Small,  No.  1  sq . 

2.36 

2.45 

Green  Mam.,  No.  1  sq . 

2.40 

2.60 

Small,  No.  1  sq . 

2.10 

2.20 

BAKED  BEANS 

16  oz . 47«/4 

No.  2%  . 

No.  10  .  4.25 

STRINGLESS  BEANS 
Fancy  Cut  Green,  No.  2 . 


CORN — Creamstyle — Prices  Withdrawn 

Yellow,  Fancy  No,  2 . 

No.  10  . . . . . 

Ex.  Std.  No.  2 . 

No.  10  . . . . . 

Std.  No.  2 . . . 

No.  10  . . . 

White,  Fancy  No.  2 . 

No.  10 . . . 

Ex.  Std.  No.  2 . . . 

No.  10  . . . . 

Std.  No.  2 _ _ ; _  ....  ■■ 

No.  10  _ _ _ 

HOMINY 

Std.  Split.  No.  1,  Tall _ 

No.  2%  . 

No.  10  . . 


Ex.  Std.  Cut  Green.  No.  2., 


Std.  Cut  Green,  No.  2., 


.47  Vi 

.47  Vi 

.55 

.60 

BHXED  VEGETABLES 

.90 

.90 

.95 

1.00 

4.25 

4.26 

3.00 

3.00 

No.  10  _ _ 

Std..  No.  2 . 

No.  10  . 

5.50 

.90 

.95 

OKRA  AND  TOMATOES 

4.50 

.85 

6.00 

.90 

.80  . 

Std.,  No.  2 _  _  _ 

No.  in  . 

4.00 

4.25 

3.50  4.00 

Fancy  Whole  Green,  No.  2 . 

No.  10 . . 

Ex.  Std.  Whole  Green,  No.  2 . 

No.  10 . 

St<l.  Whole  Green,  No.  2 .  1.00 

No.  10 . 

Fancy  Cut  Wax,  No.  2 .  1.00 

No.  10 . 

Ex.  Std.  Cut  Wax.  No.  2 . 1)5 

No,  10 . 5.00 

Std.  Cut  Wax,  No.  2 . 87  Vi 

No.  10 .  4.50 

Fancy  Whole  Wax,  No.  2 . 

No.  10 . 

Ex.  Std.  Whole  Wax,  No.  2 . 

Nou  10 . 

Std.  Whole  Wax.  No.  2 . 

No.  10 . 

Red  Kidney,  Std.  No.  2 _ _ 72  Vi 

No.  10  .  3.50 

LIMA  BEANS 

No.  2  Tiny  Green . 

No.  10  . 

No.  2  Medium  Green . 

No.  10  . . 

No.  2  Green  &  White . 

No.  10  . 

No.  2  Fresh  White . 

No.  10  . 

No.  2  Soaked . 


1.10 

r.iio 


.00 

4..75 


.75 

3.75 


.75  .85 

3.35  3.60 


.85 

4.25 


.85 

4.25 


.75 


.77  Vi 


BEETS 

Baby,  No.  2 . . . 

No.  2%  . - . . . 

Std.  Cut,  No.  2 . . . . . 75  .75 

No,  2Vi  . . . .  . 

No.  10  .  3.75  3.76 

Ex.  Std.  Cut,  No.  2 . .  .80  .80 

No.  2%  . .  . 

No.  10  .  4.00  4.00 

Std.  Sliced.  No.  2 . . . 

No.  2%  . .  . 

No.  10  . .  . . 

Ex.  Std.  Sliced,  No.  2 . . 

No.  10  . —  . 

CARROTS 

Std.  Sliced,  No.  2 . .  . 

No.  10  .  4.75  4.75 

Std.  Diced.  No.  2 . 75  .76 

No.  10  . —  3.60  3.60 

PEAS  AND  CARROTS 

Std.  No.  2 . .  ,80 

Fancy  No.  2 .  1.00 


.85 

1.00 


1,25 

1.35 


1.35 

1.45 


PEAS 

No.  2  Petit  Poia . . . ...... 

No.  2  Fancy  Sweets,  28 . 

No.  2  Fancy  Sweets,  Ss . 

No.  2  Fancy  Sweets,  4s.............. 

No.  2  Fancy  Sweets.  6s . 

No.  2  Ebc.  Std.  Sweets,  2s . 

No.  2  Ex.  Std.  Sweets,  Ss . 

No.  2  Ex.  St^  Sweets,  4s . . 

No.  2  Ex.  Std.  Sweets,  6s . 

No.  2  Std.  Sweets,  2s . 

No.  10  Std.  Sweets,  28........„ . 

No.  2  Std.  Sweets,  3s . 

No.  10  Std.  Sweets.  3s . . 

No.  2  Std.  Sweets,  4s__ . . 

No.  10  Std.  Sweets,  48 . . 

No.  2  Std.  Sweets,  68 . . 

No.  10  Std.  Sweets,  68 . . 

No.  1  Early  June,  38 . 

No.  2  Fey.  Alaskas,  Is . . 

No.  2  Fey.  Alaskas,  28 . 

No.  2  Fey.  Alaskas,  38 . 

No.  2  Ex.  Std.  Alaskas,  Is........ 


No.  2  Ex.  Std.  Alaskas,  68.. 
No.  2  Std.  Alaskas,  3s . 


1.40 

1.85 


.80 

1.10 

3.15 

.90 

3.40 


No.  2  Std.  Alaskas,  4s . 

No.  10  Std.  Alaskas,  48......„ 

No.  2  Std.  Alaskas,  68 . 

No.  10  Std.  Alaskas,  6s . 

No.  2  Ungraded . 

Soaked,  2s 

lOs  . . 

Blackeye,  2b,  Soaked . . 

lOs  . . . . 


PUMPKIN 
Std.,  No.  2%.. 
No.  3  . 


Central 
Low  High 


1.00  1.06 


West  Coast 
Low  High 


CORN — Wholegrain — Prices  Withdrawn 

Yellow,  Fancy  No.  2,  . . .  . 

No.  10 . . ; _  _ 

Ex.  Std.  No.  2 . . 

No.  10  _ _ _ _  .. 

Std.  No.  2 . ....: _  _ 

No.  10  _  _ 


SUCCOTASH 

Std.  No.  2,  Gr.  Com,  Dr.  Limas. 
Std.  No.  2,  Gr.  Cora,  Fr.  Limas. 
Triple,  No.  2......».. . . 


.70 

.75 

.75 

.80 

2.50 

2.40 

2.50 

........ 

.85 

4.25 

.85 

4.25 

.60 

3.25 

.76 

4.00 

.86 

3.76 

.85 

3.75 

1.70 

1.75 

1.36 

1.45 

1.55 

1.65 

1.26 

1.40 

1.40 

1.60 

1.15 

1.30 

1.35 

1.45 

1.10 

1.20 

1.20 

1.25 

1.10 

1.15 

1.30 

1.40 

1.15 

1.25 

1.25 

1.35 

1.10 

1.20 

1.20 

1.30 

1.06 

1.10 

1.16 

1.26 

1.06 

1.10 

...... 

1.16 

1.20 

1.10 

1.15 

1.16 

liio 

5.26 

5.60 

5.26 

5.25 

1.06 

1.10 

1.00 

1.00 

5.00 

5.26 

5.00 

5.25 

1.00 

1.10 

1.05 

1.05 

5.00 

6.26 

4.50 

4.50 

1.65 

1.85 

1.60 

1.76 

1.25 

1.35 

1.30 

1.40 

1.16 

1.20 

1.75 

1.90 

1.45 

1.50 

1.25 

1.30 

1.30 

1.40 

1.16 

1.20 

1.00 

1.00 

1.15 

1.20 

1.10 

1.20 

.87  Vi 

.95 

1.06 

1.10 

1.05 

1.06 

1.00 

1.00 

.90 

1.00 

1.00 

1.10 

1.06 

1.05 

5.00 

5.00 

5.00 

5.50 

5.25 

6.25 

.82  Vi 

.90 

1.00 

1.05 

1.00 

1.00 

4.50 

4,50 

4.76 

6.00 

5.00 

5.00 

.95 

1.00 

.95 

1.00 

4.50 

4.50 

.90 

.90 

1.00 

.96 

.95 

.60 

.50 

.60 

.55 

.55 

2.50 

2.76 

3.00 

3.20 

.75 

.76 

3.50 

3.50 

No.  10  . 

SAUER  KRAUT 

Std.,  No.  2 . 

No.  2  Vi  _ — ... 

_ _  3.50 

_  1.10 

3.76 

1.10 

.95 

1.25 

3.26 

3.76 

4.05 

No.  a  . 

No.  10  . 

-  3.25 

3.60 

4.00 

SPINACH 

Std.,  No.  2 . . . 

. . 86 

.96 

.80 

.80 

.95 

1.02  Vi 

No.  2Vi  _ _ 

_  1.16 

1.20 

.95 

1.00 

1.20 

1.25 

No.  10  . . 

_  4.00 

4.00 

3.00 

3.50 

3.76 

4.05 

1 
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CANNED  VEGETABLES— ContiniMd 


CANNED  FRUITS— Coattnaad 


Eastern 

Central 

West  Coast 

Low 

High 

Low 

High 

Low 

High 

SWEET  POTATOES 

Std..  No.  2.  Dry  Pack . 

No.  2%  .  .  . 

No.  a  . . .  . 

No.  in  .  .  . 

No  2%  .  ,  . .  . . 

Ma,  %  ,  . .  .  . 

No.  10 .  .  .  . . 

TOBIATOES 

No.  2%  . . . 

No.  a  T. . . 

No.  10  . . . 

Solid  pack 

.60 

.65 

.86 

.96 

No.  2' . 

.75 

.80 

.77% 

.80 

.95 

1.10 

No  2%  . . 

1.36 

1.45 

No.  8  7. . . 

1.16 

....... 

No  in 

3.50 

3.76 

4.00 

4.50 

With  puree 

Sid..  No.  1 . .  „.. 

.45 

.70 

.60 

.76 

.65 

.76 

.67% 

.77% 

No.  2  . . . . . 

.76 

.80 

No.  2%  . 

.95 

1.00 

.92% 

.97% 

No.  3  . . . 

1.0R 

1.10 

No.  10  . . . . 

3.00 

3.50 

3.25 

3.50 

3.00 

3.50 

TOMATO  PUREE 

.42% 

3.26 

No.  10  . 

3.25 

3.60 

Std.,  No.  1,  Trim . 

.40 

No.  10  . 

3.00 

8.00 

— 

8.00 

8.60 

TOMATO  JUICE 

No.  1  . 

.70 

No.  2  . . . 

.70 

2.76 

.70 

No.  10  .  ,,  , 

^"■Tr 

nr  A 

TURNIP  GREENS 

No.  2  . 

.75 

.80 

No.  2%  . 

1.00 

1.10 

No.  10  . . 

3.50 

3.75 

Canned  Fruits 


lias  tern 

Central 

Wsat  Coast 

Low  High 

Low  High 

Low  High 

FRUITS  FOR  SALAD 

Fey.,  No.  2% . . 

No.  10  . . . 

2.40  2.66 

8.26  8.76 

BLACKBERRIES 
Std.,  No.  2 . 


No.  8  . 

. . 

....... 

....... 

No.  2,  Syrup...................... 

....... 

BLUEBERRIES 

No.  2  . 

No.  10  . . . 

-  7.()()  7.00 

....... 

....... 

CHERRIES 

Std.,  Red,  Water,  No.  2. 

Std.,  White,  Syrup,  No. 

2 . 

Ex.  Std.,  Preserved,  No. 

2 . 

1.26 

6.00 

1.35 

6.60 

Red  Sour  Pitted,  No.  10. 

5.00 

6.00 

R.  A.,  Fey.,  No.  2% . 

2.80 

2.40 

Choice,  No.  2% . 

2.20 

2.35 

Std.,  No.  2% . 

1.90 

2.00 

GOOSEBERRIES 
Std.,  No.  2 _ 


No.  10  . 

6.00  6.00 

RASPBERRIES 

Black,  Water,  No.  2 . 

..._  1.46 

No.  10  . 

7.25 

7.60 

.  6.60 

No.  10  . 

. . . ■•••• 

7.26 

7.60 

.  6.00 

.  2.1R 

STRAWBERRIES 

Ex.  Pres.,  No.  1 . 

No.  2  . 

No.  2  . 

Std.,  Water,  No.  10 .  .  . 

APPLES 

No.  10,  water . 

No.  10,  standard  heavy  pack.... 
No.  10  fancy  heavy  pack . 

3.25 

3.15 

3.25 

3.00 

3.25 

HERRING  ROE 

Canned  Fish 

APPLE  SAUCE 

No.  2,  Fancy . . 

.  1  fiO 

1.60 

1.76 

2.00 

.80 

.95  1.00 

No.  2,  17  oz . 

No.  2,  19  oz. . 

.  1.76 

.  2.00 

No.  2,  Std . 

No.  10  . 

LOBSTER 

.  fi  fin 

6.50 

3.25 

1.95 

APRICOTS 

1.76 

1.55 

1.40 

1.85 

1.70 

1.50 

%  lb . . 

%  lb . 

.  1.96 

No.  2%;  std . . . 

OYSTERS 

GRAPEFRUIT 

Std.,  4  oz . 

5  oz . 

. .  .95 

.  1  Ofi 

1.00 

1.10 

8  oz . . . 

.  1 .90 

2.00 

No.  2  . . . 

1.10 

LIS 

.  2.10 

2.15 

No.  6  . . 

■ 

3.60 

Selects,  6  oz . 

GRAPEFRUIT  JUICE 

-  .62  V4  . . 

.  .62%  - - 

.  80  .80 

.  .95  .95 

-  a.OO  3.00 

PEARS 

Keifer,  Std.,  No.  2,  in  syrup....  i,oo 

No.  2%  .  1.36 

No.  10  . . 

Bartlett,  Fancy,  No.  2% . . 

Choice,  No.  2% . . . 

Std..  No.  2%™ . . 

No.  10,  Water. . . . 

No.  10,  Syrup . 

No.  10  Pie.  S.  P . 

PEACHES 

Fey.,  Y.  C..  No.  2% . . . 

Choice,  No.  2% . 

Std.,  No.  2% . . . 

Ex.  Std.,  Slic.  Yel.,  No.  1  Tails  . 

Seconds,  Yel.,  No.  8 . 

Pies,  unpeeled.  No.  8 . 

Peeled,  No.  10,  Solid  Pack . 

PINEAPPLE 

Hawaiian,  Slic.,  Ex.  Std.,  No.  2 . 

No.  2%  . . . 

Std..  No.  2 . .  . 

No.  2%  . . 

Sliced,  Standard,  No.  10...x.,„ . 

Shr^ded,  Syrup,  No.  10........ . . 

Crushed,  Ex.  Std.,  No.  10......  ...... 


1.00 

1.35 


8  oz . 

No.  1  ... 
No.  300 
No.  2  ... 
No.  5  ... 


3!26 


1.76 

2.00 

1.60 

1.70 

1.40 

1.60 

8.60 

4.00 

6.26 

3.60 

3.60 

1.55 

1.65 

1,45 

1.60 

1.36 

1.40 

1.10 

1.12% 

4.76 

6.00 

1.50 

1.80 

1.40 

1.66 

6.10 

6.10 

SALMON 

Red  Alaskas,  Tall,  No.  1 . . 

.  Flat,  No.  %.._ . 

Cohoes,  Tall,  No.  1 . 

Flat,  No.  1 . . . 

No.  %  . 

Pink,  Tall,  No.  1 . 

Flat,  No.  % . 

Sockeye  Flat,  No.  1 . . 

No.  %  . 

Chums,  Tall,  No.  1 . 

Medium,  Red,  Tall . 

SHRIMP 

Dry,  No.  1 . . . 

Wet,  No.  1,  Large . 

SARDINES  (Domestic),  Per  Case 


V4  Oil,  Key .  3.60 

V*  Oil,  Keyless . 3.25 

V4  Oil,  Tomato,  Carton . 

'4  Oil,  Carton .  3.90 

%  Mustard,  Keyless .  2.75 

Calif.  Oval  No.  1,  24’s . . . 

Calif.  Oval  No.  1,  48’s . 


TUNA  FISH,  Per  Case 

Fey.,  Yel.,  Is,  24’s . . 

Fey.,  Yel.,  Is,  48’s . . 

%s  . 

. 

Light  Meat,  Is . 

%8  . 

%s  . . 


2.90 


1.70  2.00 

1.50  1.60 

.  1.76 

1.90  1.90 

1.16  1.16 

1.00  1.00 

.76  .76 

2.65  2.65 

1.50  1.60 

.90  .96 

1.60  1.60 


1.35  1.40 


iTio 

2.76  8.00 


_  6.02% 

10.50  12.00 
6.00  6.86 

8.86  4.26 

_  9.00 

_  6.00 

_  8.60 


tM  6.00 
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WHERE  TO  BUY 


the  Machinery  and  Supplies  you  need,  and  the  Leading  Houses  that  supply  them. 
Consult  the  advertisements  for  details. 


ADHESIVES. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

ADJUSTERS  fox  Dotachablo  Chains. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wia. 
BASKETS,  PIcldBf . 

Planters  Mfg.  Co.,  Portsmouth,  Va. 

Riverside  Mig.  Co.,  Murfreesboro,  N.  C. 

The  Swings  Co.,  Ridgely,  Md. 

Baskets,  Wire,  Scalding,  Pickling,  etc.  See 
Cannery  Supplies. 


BEAN  SNIPPEB.  Green  String. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
A.  K.  Robins  5  Co.,  Inc.,  Baltimore,  Md. 


BEET  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

&ott  Viner  Co.,  Columbus,  Ohio. 


CANNERY  SUPPUES. 

Ayars  Machine  Co.,  Salem,  N.  I. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robltu  &  Co.,  Inc.,  Baltimore,  Md. 
Sindair-Scott  Co.,  Eialtimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Can  Stampers.  See  Stampers  and  Markers. 

CAPPING  MACHINES,  Soldering. 

Ayars  Machine  Co.,  Salem,  N.  ]. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimors,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Capping  Steels,  Soldering.  See  Cannery  Sup. 

CARRIERS  AND  CONVEYORS,  SpIraL 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Catsup  Machinery.  For  the  preparatory  work: 
see  Pulp  Mchy.;  for  bottling:  see  Bot.  Mchy. 


BELTS,  Carrier,  Rubber,  Wire,  Etc. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

La  Porte  Mat  and  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co..  Inc.,  Baltimore,  Md. 

BLANCHERS.  Vegetable  and  Fruit. 

Ayars  Machine  Co.,  Salem,  N.  I. 

Berlin-^apman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robirw  S  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

BOILERS  AND  ENGINES,  Steam. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BOOKS,  on  Canning,  Formula,  Etc. 

A  Complete  Course  in  Canning. 

How  to  Buy  and  Sell  Canned  Foods. 

A  History  of  the  Canning  Industry. 

The  Almanac  of  the  Canning  Industry. 

All  published  by  The  Canning  Trade,  Baltimore. 
Bottle  Caps.  See  Caps. 

Bottle  Cases,  Wood.  See  Boxes,  Crates. 

Bottle  Corking  Machines.  See  Bottlers  Mchy. 

BOX  (Corrugated)  SEALING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Boxes,  Corrugated  Paper. 

BOXES,  Lug,  Field,  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

BOXING  MACHINES. 

Burt  Machine  Co.,  Baltimore,  Md. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Westminster  Mach.  Co.,  Westminster,  Md. 

BROKERS. 

Phillips  Sales  Co.,  Cambridge,  Md. 

Buckets  and  Pails,  Fibre.  See  Corr.  Paper 
Products. 

Buckets  and  Pails,  Metal.  See  Enameled  Buckets. 
Buckets,  Wood.  See  Cannery  Supplies. 

BURNERS,  Oil,  Gas,  Gasoline,  Etc. 


CHAIN  ADJUSTERS. 

F.  Hamachek  Machine  Co.,  Kewaunee,  Wis. 

Chain  Belt  Conveyors.  See  Conveyors. 

Chain  for  Elevating,  Conveying.  Sro  Conveyors. 
Checks,  Employers'  Time.  Sm  Stencils. 

Chutes,  Gravity,  Spiral.  See  Carriers. 

CLEANING  AND  GRADING  MACHY.,  Fruits. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Cleaning  and  Washing  Machines,  Bottle.  See 
Bottlers'  Machinery. 

Cleaning  Machines,  Can.  See  Can  Washers. 
CLOCKS,  Process  Time. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

CLOSING  MACHINES,  Open  Top  Cans. 
Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

Coils,  Copper.  See  Copper  Coils. 

CONVEYORS  AND  CARRIERS,  Canners. 

Berlin-Chapman  Co.,  Berlin,  Wia. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

La  Porte  Mat  &  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

COOKERS,  Continuous,  Agitating. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Cookers,  Retorts.  See  Kettles,  Process. 

COOLERS,  Continuous. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Can  Conveyors.  See  Conveyors  and  Carriers. 
Can  Fillers.  See  Filling  Machines.  . 

CAN  MAKERS'  MACHINERY. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

Can  Markers.  See  Stampers  and  Markers. 

CANS,  Tin,  AU  Kinds. 

American  Can  Co.,  Now  York  City. 

Continental  Can  Co.,  New  York  City. 

Heekin  Can  Co.,  Cincinnati,  Ohio. 

National  Can  Co.,  Inc.,  New  York-Baltimore. 

Phelps  Can  Co.,  Baltimore,  Md. 

Phillips  Can  Co.,  Cambridge,  Md. 

CAN  SEALING  COMPOUND. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

CAN  WASHING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


COPPER  COILS,  for  tanks. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  HI. 

Copper  Jacketed  Kettles.  See  Kettles,  Copper. 
CORN  COOKER-FILLERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cwg.  Mchy.  Corp.,  Cedarburg,  Wfs. 

A.  K.  Robins  &  Co.,  Inc.,  ^timore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  IlL 

CORN  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Mbrral  Bros.,  MorrsJ,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.^  Hoopeston,  Ill. 


CORN  HU8KERS  AND  siLgiata. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Dl. 

CORN  SHAKERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CRANES  AND  CARRYING  MACHINES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

CRATES,  Iron  Process. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

CUTTERS,  Vegetable,  Mincemeat,  Etc. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

DECORATED  TIN  (or  Cana,  Caps,  Etc.). 

American  Can  Co.,  New  York  City. 

ConUnental  Can  Co.,  New  York  City. 

National  Can  Co.,  New  York-Baltimore. 

ENAMELED  BUCKETS,  PAILS,  Etc. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Idd. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Engines,  Steam.  See  Boilers  and  Engines. 

ENSILAGE  DISTRIBUTORS. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

EVAPORATING  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

EXHAUST  BOXES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  iii. 

FACTORY  TRUCKS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  6  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

FIBRE  CONTAINERS  for  Food  (not  hermetically 
sealed). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Filling  Machines,  Bottles.  See  Bottlers'  Mchy. 

FILLING  MACHINES,  Can. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berhn-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  HI. 

FINISHING  MACHINES,  Catsup,  Etc. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Spraqrue-Sells  Corp.,  Hoopeston,  HI. 

GENERAL  AGENTS  for  Machinery  Mfrs. 

Berlin-Chapman  Co.,  Berlin,  Wis 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-SeUs  Corp.,  Hoopeston,  HI. 

GLASS  LINED  TANKS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-^Us  Corp.,  Hoopt^ston,  Ill. 

Gravity  Carriers.  See  Carriers  and  Conveyors. 
Hoisting  and  Carrying  Machines.  See  Cranes. 
Hullers  and  Viners.  See  Pea  Hullers. 

Huskers  and  Silkers.  See  Corn  Huskers. 
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HYDRAUUC  CONVEYING  EQUIPMENT. 

Scott  Vlner  Co.,  Columbus,  Ohio. 

INSURANCE,  Canncrs. 

C&nners'  Exchange,  Lansing  B.  Warner,  Chicago. 
Jacketed  Kettles.  See  Kettles,  Copper. 

JACKETED  PANS,  Steam. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

KETTLES,  Copper,  Plain  or  Jacketed. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Kettles,  Enameled.  See  Glass-Lined  Tanks. 
KETTLES,  Process. 

Ayars  Machine  Co.,  Salem,  N.  I. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

KNIVES,  Miscellaneous. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

KRAUT  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

KRAUT  MACHINERY. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

LABELING  MACHINES. 

Burt  Machine  Co.,  Baltimore,  Md. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Westminster  Mach.  Co.,  Westminster,  Md. 

LABEL  MANUFACTURERS. 

Gamse  Litho.  Co.,  Baltimore,  Md. 

Piedmont  Label  Co.,  Bedford,  Va. 

Simpson  &  Doeller  Co.,  Baltimore,  Md. 

U.  S.  Printing  &  Lithograph  Co.,  Cincinnati,  Ohio. 

LABORATORIES,  for  Analyses  of  Goods,  Etc. 
Nahonal  Canners  Assn.,  Washington,  D.  C. 

MILK  CONDENSING  AND  CANNING  MCHY. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
Sinclair-^ott  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

OYSTER  CANNERS'  MACHINERY. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  111. 

PASTE,  CANNERS'. 

Burt  Machine  Co.,  Baltimore,  Md. 

Dewey  &  Almy  Chemical  Co.,  Camoridge,  Mass. 
F.  H.  Langsenkamp  &  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEA  HULLERS  AND  VINERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

PEA  AND  BEAN  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago,  Ill. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 

PEA  CANNERS'  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  I. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  ^Itimore,  Md. 

Scott  Viner  Co.,  Columbiu,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 


PEA  VINE  FEEDERS. 

Chisholm-Ryder  Co.,  Niagara  Falls  ,N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

PEELING  KNIVES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEELING  MACHINES. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEELING  TABLES,  Continuous. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PINEAPPLE  MACHINERY. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PRESERVERS'  MACHINERY. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  HI. 

PULP  MACHINERY. 

Ayers  Machine  Co.,  Salem,  N.  J. 

BerUn-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  6  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PUMPS,  Air,  Water,  Brine,  Syrup. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Salt. 

SEALING  MACHINES,  Box. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SCALDERS,  Tomato,  Etc. 

Ayars  Machine  Co.,  Salem,  N.  ]. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Scalding  and  Picking  Baskets.  See  Baskets. 
Sealing  Machines,  Bottles.  See  Bottlers'  Mchy. 

SEEDS,  Canners',  All  Varieties. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago,  Ill. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 

SHEET  METAL  WORKING  MACHINERY. 
Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

SIEVES  AND  SCREENS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

STIRRERS  FOR  KETTLES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

SILKING  MACHINES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

SPEED  REGULATING  DEVICES  (for  Machine*, 
Belt  Drives,  Etc.). 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

E.  I.  Judge,  Alameda,  Cal. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

STENCILS,  Marldnq  Pots  and  Brushes,  Brass 
Checks,  Rubber  and  Steal  Type,  Burning 
Brands,  Etc. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Steam  Jacketed  Kettles.  See  Kettles. 

Steam  Retorts.  See  Kettles,  Process. 


STRING  BEAN  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

SYRUPING  MACHINES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

£.  J.  Judge,  Alameda,  Ckillf. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Tables,  Picking.  See  Canners'  Machinery. 
TANKS,  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  IlL 

TANKS,  Glass  Lined,  Steel. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N,  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

TANKS,  Wooden. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Testers,  Can.  See  Can  Makers'  Machinery. 

TOMATO  CANNING  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  HI. 

TOMATO  JUICE  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

TOMATO  PEELING  MACHINE. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
O.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago,  Ill. 

Francis  C.  Stokes  &  Co.,  Inc.,  Moorestown,  N.  J. 

TOMATO  WASHERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  BerUn,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

VEGETABLE  CUTTERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

VINERS  AND  HULLERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

Washers,  Bottles.  See  Bottlers'  Machinery. 
WASHERS,  Can  and  Jar. 

Berlin-Chapman  Co.,  BerUn,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  ^lUmore,  Md. 

WASHERS,  Fruit.  Vegetable. 

Ayars  Machine  Co.,  Salem,  N.  J. 

BerUn-Chapman  Co.,  BerUn,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston,  Dl. 

Windmills  and  Water  Supply  System.  See 
Tanks.  Wood. 
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THE  HOUSE  OF  ROBINS 


Robins’  All  Steel  Bugsy  Truck 


Robins’  Special  Close  Fitting 
Conveyor  Chain 


Enameled  Buckets  and  Pans 
Acid  prooF  blue  enamel,  made  oF 
heavy  gauge  material 


Robins’  Incline  Scalder 
with  or  without  special  length 
inspection  table 


La  Porte  Flexible  Steel 
Conveyor  Belt 


A.  K.  ROBINS  &  COMPANY,  INCORPORATED 


Robert  A.  Sindall,  President  BdltilTIOrC/  Harry  R.  Stansbury,  Vice-President 

Servicing  the  Canning  Industry  since  1855.  Inquire  for  the  Tuc-Robins  line  of  whole  grain  corn  canning  machinery. 


PHELPS  CAN  CO 


MANUFACTURERS  OF 

TIN  CANS 

CAPACITY  600  MILLION  CANS  PER  YEAR 

MAIN  OFFICE  ^ 

BALTIMORE  MD. 


WEIRTON.W.VA 


C  LARKS  BURG,  W  VAi 


NEW  PLUJ 


Have  YOU 

vrit& 


yi4Avi/m^(^/tdPS 

ARE  IN ! 

RUSH  DAYS  •  Racing  plants  with 
ripening  fields  •  Packs  out  on  time  • 
all  prove  the  dependability  of  CANS 
and  SERVICE  by  "NATIONAL".  #  CANS 
at  the  season's  peak  •  a  full  production 
line  •  the  day's  PACK  today!  #  Swift, 
capable  mechanical  support  •  tech* 
nical  advice  •  unfailing  DELIVERIES! 

^  Trouble-saving  Packers 

^  DATE  UP  with  "NATIONAL" 


NATIONAL  CAN  COMPANY  •  Inc. 

One  of  America's  Largest  Canmakers 


EXECUTIVE  OFFICES  •  110  EAST  42nd  STREET  •  NEW  YORK 

SALES  OFFICES  AND  PLANTS 

NEW  YORK  CITY  •  BALTIMORE  .  BROOKLYN  .  CHICAGO  •  BOSTON  .  DETROIT  •  NEW  ORLEANS  •  HAMILTON,  OHIO 


